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Financial Summary and Operation Highlights

FINANCIAL SUMMARY

Year Ended December 31,

2022 2021
As a As a
percentage percentage Year-over-year
Amount  of revenues Amount of revenues change
(RMB thousands, except for percentages)

Revenues 94,182,522 100.0 81,081,513 100.0 16.2%

Gross profit 42,131,163 44.7 34,029,705 42.0 23.8%

Operating loss (12,557,952) (13.3) (27,701,265) (34.2) (54.7%)

Loss for the year (13,689,360) (14.5) (78,077,101) (96.3) (82.5%)
Non-IFRS Measures:

Adjusted net loss (unaudited) (5,751,434) (6.1) (18,851,769) (23.3) (69.5%)

Adjusted EBITDA®@ (unaudited) 1,814,718 1.9 (12,953,371) (16.0) N/A

Unaudited Three Months Ended December 31,
2022 2021
As a As a
percentage percentage Year-over-year
Amount  of revenues Amount of revenues change
(RMB thousands, except for percentages)

Revenues 28,292,284 100.0 24,430,260 100.0 15.8%

Gross profit 12,876,568 45.5 10,148,563 415 26.9%

Operating loss (1,243,293) (4.4) (5,790,154) (23.7) (78.5%)

Loss for the period (1,547,014) (5.5) (6,202,743) (25.4) (75.1%)
Non-IFRS Measures:

Adjusted net loss® (45,322) (0.2) (3,568,768) (14.6) (98.7%)

Adjusted EBITDA®@ 1,935,917 6.8 (1,290,186) (5.3) N/A

Notes:

m We define “adjusted net loss” as loss for the year or period adjusted by share-based compensation expenses, fair value changes of
convertible redeemable preferred shares, and net fair value changes on investments.

@ We define “adjusted EBITDA" as adjusted net loss for the year or period adjusted by income tax expenses/(benefits), depreciation of
property and equipment, depreciation of right-of-use assets, amortization of intangible assets, and finance (income)/expense, net.

Kuaishou Technology Annual Report 2022



Financial Summary and Operation Highlights

FINANCIAL INFORMATION BY SEGMENT

Year Ended December 31, 2022

Unallocated
Domestic Overseas items® Total
(RMB thousands)
Revenues 93,557,462 625,060 — 94,182,522
Operating profit/(loss) 192,110 (6,637,993) (6,112,069) (12,557,952)

Year Ended December 31, 2021

Unallocated
Domestic Overseas items( Total
(RMB thousands)
Revenues 81,006,397 75,116 — 81,081,513
Operating loss ; (8,677,389) (11,995,118) (7,028,758) (27,701,265)

Year-over-year change

Unallocated
Domestic Overseas items( Total
Revenues 15.5% 732.1% — 16.2%
Operating profit/(loss) N/A (44.7%) (13.0%) (54.7%)

Annual Report 2022 Kuaishou Technology



Financial Summary and Operation Highlights

Unaudited
Three Months Ended December 31, 2022
Unallocated
Domestic Overseas items™ Total
(RMB thousands)
Revenues 28,007,591 284,693 — 28,292,284

Operating profit/(loss)

1,267,205 (1,499,133) (1,011,365) (1,243,293)

Unaudited
Three Months Ended December 31, 2021
Unallocated
Domestic Overseas items() Total
(RMB thousandls)
Revenues 24,384,103 46,157 — 24,430,260

Operating loss

(847,358) (2,427,007) (2,515,789) (5,790,154)

Year-over-year change

Unallocated
Domestic Overseas items(® Total
Revenues 14.9% 516.8% — 15.8%
Operating profit/(loss) N/A (38.2%) (59.8%) (78.5%)

Note:

m Unallocated items include share-based compensation expenses, other income and other losses, net.

Kuaishou Technology Annual Report 2022



Financial Summary and Operation Highlights

OPERATING METRICS

Unless otherwise specified, the following table sets forth certain of our key operating data on Kuaishou App for
the periods indicated:

Year Ended Three Months Ended
December 31, December 31,
2022 2021 2022 2021
Average DAUs (in millions) 355.7 308.2 366.2 323.3
Average MAUs (in millions) 612.7 5442 640.0 578.0
Average daily time spent per DAU
(in minutes) 129.2 i Y =) 133.9 118.9
Average online marketing services revenue
per DAU (in RMB) 137.9 138.4 41.2 40.9
Total e-commerce GMV®
(RMB in millions) 901,156.6 680,036.1 312,386.7 240,291.5
Note:

m Placed on or directed to our partners through our platform.

Annual Report 2022 Kuaishou Technology



Financial Summary and Operation Highlights

FIVE-YEAR FINANCIAL SUMMARY

Condensed Consolidated Income Statements and Statements of Comprehensive Loss

Year Ended December 31,

2018 2019 2020 2021 2022
(RMB in thousands)
Revenues 20,300,645 39,120,348 58,776,097 81,081,513 94,182,522
Gross profit 5,802,222 14,103,574 23,814,637 34,029,705 42,131,163
Loss before income tax (12,401,064)  (19,265,467) (117,200,790)  (79,102,256)  (12,531,061)
Loss for the year (12,429,285)  (19,651,534) (116,635,242) (78,077,101)  (13,689,360)
Loss for the year attributable to equity holders of
the Company (12,429,285  (19,651,534) (116,635,242) (78,073,643)  (13,690,732)
Total comprehensive loss for the year (14,220,598)  (20,579,869) (105,995,974) (77,054,302) (11,620,734)
Total comprehensive loss for the year attributable to
equity holders of the Company (14,220,598)  (20,579,869) (105,995,974) (77,050,839) (11,622,202)
Condensed Consolidated Balance Sheets
As of December 31,
2018 2019 2020 2021 2022
(RMB in thousands)
ASSETS
Non-current assets 5,696,381 15,103,302 20,619,198 39,504,508 43,448,624
Current assets 10,783,118 17,311,080 31,528,245 53,010,867 45,858,664
Total assets 16,479,499  32,414382 52,147,443 92,515,375 89,307,288
EQUITY
Total Equity (35,704,482)  (55,729,036) (160,049,839) 45,095,971 39,837,768
LIABILITIES
Non-current liabilities 48,141,573 72,769,647 189,012,458 10,163,884 8,759,850
Current liabilities 4042408 15,373,771 23,184,824 37,255,520 40,709,670
Total liabilities 52,183,981 88,143,418 212,197,282 47,419,404 49,469,520
Total equity and liabilities 16,479,499 32,414,382 52,147,443  92,515375 89,307,288

Kuaishou Technology Annual Report 2022



Chairman’s Statement

Dear Shareholders,

In 2022, we remained steadfast in our commitment to elevate our inclusive and diverse user and content
ecosystem despite a challenging and dynamic macro environment. With extensive usage scenarios for videos
and powerful technological capabilities to make every individual’s voice be heard and every individual’s life be
seen, our platform has attracted a broad user base. We also continued to connect our advertisers and merchant
partners with our dynamic community to optimize their experiences and financial returns on our platform
while creating more monetization levers for our Company. In addition, we upgraded our organizational
capabilities to set the foundation for an even more integrated commercial ecosystem that can further unleash
the monetization potential in our private and public domains. Today, with trust at the core, our users, content
and commercial ecosystems are becoming increasingly vibrant and mutually reinforcing, thereby maximizing
the flywheel effect on our platform.

Meanwhile, we are highly committed to our social responsibilities. As a customer-obsessed platform, we have
woven the commitment to public welfare, environmentally sound practices, data security and strict corporate
governance into our corporate culture. We strongly believe it is our responsibility as a corporate citizen to
uphold and promote these conventions through sound business practices that better serve society at large.

BUSINESS REVIEW AND OUTLOOK

Our fourth quarter results represent the culmination of a year marked by strong execution amid changing
macro dynamics. Our user and content ecosystem was more vibrant than ever as we continued to grow
the depth and breadth of our content, enhance services on our platform, and deploy more efficient user
acquisition strategies. In the fourth quarter of 2022, we set new records in the average DAUs and MAUs on
Kuaishou App, as well as average daily time spent per DAU. To unlock the massive value in our traffic, which
continues to grow despite the enormous base, we implemented long-term initiatives in areas such as brand
promotion, infrastructure, and ecosystem governance while deepening our operations in online marketing
services and e-commerce, leading to continued gains in both mindshare and market share among advertisers
and merchants.

In particular, our e-commerce GMV increased by 30% year-over-year in the fourth quarter of 2022, despite
the supply and fulfillment disruptions in the industry caused by COVID-19. This successfully took our full-year
e-commerce GMV beyond RMB900.0 billion. More importantly, we achieved our growth objectives in parallel
with operating efficiency gains and more rationalized spending. In the fourth quarter of 2022, our domestic
business more than tripled its operating profit quarter-over-quarter, bringing its full-year operating profit into
positive territory. Our Group's adjusted EBITDA also turned positive for full-year 2022.

Annual Report 2022
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Chairman’s Statement

In the fourth quarter of 2022, we continued to improve user acquisition efficiency by upgrading our user
growth strategy, further enriched our creative ecosystem, and strengthened the supply of high-quality content.
Through our algorithm-based learning system targeting different user groups, we also holistically optimized our
operating metrics, such as user time spent and interactions, to improve user retention. In the fourth quarter
of 2022, average DAUs and MAUs on Kuaishou App both hit record highs, reaching 366.2 million and 640.0
million, respectively, representing a year-over-year increase of 13.3% and 10.7%, respectively. In addition,
average daily time spent per DAU on Kuaishou App increased by 12.6% year-over-year to 133.9 minutes in the
fourth quarter of 2022. This steady growth in our user traffic demonstrates the strong appeal of our short video
and live streaming community. It is also a testament to the fact that Kuaishou has become a one-stop platform
for more users to find useful and interesting short video and live streaming content and to obtain services.

With respect to our user growth strategy, we continued to refine our personalized strategy and operations
through algorithms, and consistently optimized user retention costs. In addition, we have been actively
exploring user acquisition opportunities by leveraging more high-quality native short videos and live streaming
content. In addition to our growing number of high-quality users, the vitality of Kuaishou’s community has
also been continuously increasing. By the end of 2022, pairs of mutual followers on Kuaishou App reached a
cumulative 26.7 billion, increasing by 63.4% year-over-year. In addition, in the fourth quarter of 2022, average
daily short video interactions (including likes, comments, and forwarding, etc.) increased by more than 50%
year-over-year.

With a robust creative ecosystem as our foundation, we continued to enrich our content supply across various
verticals. Specifically, we further strengthened our leadership in the short play segment. In 2022, our Project
Astral (£ £+5+2/) has produced over 200 short plays in total, of which over 100 short plays have each received
more than 100 million views accumulatively by the end of 2022. We are also actively striving to commercialize
our short plays via advertising, e-commerce and paid content to build a sustainable, win-win ecosystem for
creators and our platform. With respect to knowledge-based content, we created Kuaishou New Knowledge
(2 F #7 4), a pan-knowledge IP currently covering more than 10 fields such as education, humanities, art,
and science. The number of news-related videos uploaded by the media institutions in the fourth quarter of
2022 more than doubled year-over-year. Meanwhile, users who were prompted by major events to consume
news on our platform have gradually become our loyal users. Separately, popular variety shows have also had a
positive impact on new user acquisition and fortified our brand image in users’ mindsets. For example, the Jay
Chou's Online Friends Club held in November 2022 recorded a peak concurrent views of over 11.3 million and
received over 1.1 billion likes, making it a hot topic on the entire internet.

In addition to the efforts above, we consistently optimized our search function. In the fourth quarter of
2022, nearly 400.0 million users on Kuaishou App used Kuaishou search every month on average, and the
average number of daily searches nearly doubled year-over-year. Our efforts to map users’ search patterns and
understand their search mindset not only provided more accurate content solutions for users, but also more
room for the growth of our online marketing and e-commerce services.

Annual Report 2022



Chairman’s Statement

In 2022, we faced challenges from a slowdown of the online advertising market due to the macro economy
headwinds. As consumption recovered after the domestic pandemic control policies were eased in December
2022, Kuaishou outperformed the industry in growth by virtue of our continuously growing traffic, rich
product portfolio, and enhanced organizational efficiency. In the fourth quarter of 2022, revenue from online
marketing services increased by 14.0% year-over-year, accounting for 53.4% of total revenue.

We provided advertisers with comprehensive industry solutions and elevated the performance and conversion
efficiencies of advertising solutions through refined operations, algorithms, and products with in-depth
integration of industry attributes. We launched more efficient advertisement performance assurance to
our advertisers, coupled with the enhancement of underlying algorithm strategy, which led to more steady
spending. With a focus on the holistic health of our advertising ecosystem, we promoted advertiser growth via
various channels and through proactive, industry-specific support policies and other measures. The number of
our advertisers maintained a rapid growth momentum year-over-year in the fourth quarter of 2022.

The main growth driver of our online advertising services in the fourth quarter of 2022 was the healthy
development of advertising services for our native e-commerce merchants. As the macro economy and
consumption gradually recovered, fueled by various e-commerce promotion events in the fourth quarter
of 2022, revenue from our e-commerce merchants continued to grow at a healthy pace, particularly in
sectors such as Fast Moving Consumer Goods (FMCG) and food and beverage. We also improved advertising
conversion through a dual strategy, employing both short video and live streaming, which further improved
short videos' proportion to our online marketing revenue. In addition, the advancements we made in
our original content programs allowed us to tap further into our organic traffic pool. This helped native
e-commerce advertisers enhance traffic efficiency across public and private domains and realize their long-term
business targets.

With regard to brand advertising, we increased our brand advertising inventory and optimized our sell-through
rates by leveraging key promotions and our own marketing programs in the fourth quarter of 2022. We also
boosted these results by continuously iterating our brand advertising products. During our Double 11 Sales
Promotion, we teamed up with Henan TV to organize the China Chic Ceremony evening gala, which we
customized to our advertisers’ needs. Through individualized content planning and co-creations with KOLs,
we achieved high-quality content dissemination while realizing commercial value. Advertisers have further
recognized the value of promoting brands on the Kuaishou platform, driving an over 20% year-over-year
increase in our brand advertising revenue.

Annual Report 2022
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Chairman’s Statement

In the interest of fostering long-term trust among consumers and merchants on our platform, we have taken
various initiatives, including building merchandise infrastructure and enhancing our ecosystem governance.
These efforts are intended to develop a worry-free “trust-based community” for merchants and consumers.
In the fourth quarter of 2022, the disruptions in merchandise supply and fulfillment caused by the pandemic
challenged the traditional e-commerce peak season. We responded swiftly to ensure logistics capacity and
the availability of e-commerce streamers. These actions, coupled with our algorithm-based and targeted
promotions, minimized the pandemic’s impact on user experience. As a result, our e-commerce GMV
maintained fast growth in the fourth quarter of 2022, up 30% year-over-year, successfully taking our full-year
e-commerce GMV beyond RMB900.0 billion.

On the supply side, we focused on long-term initiatives, including merchant operations, brands, and
merchandise infrastructure. We continued to onboard new merchants with an emphasis on growing the
number of high-quality active merchants. We upgraded our “service provider team” to our “merchant
development department” by integrating the capabilities of our service providers and our products and traffic
capabilities to provide a one-stop service for merchants, especially high-potential small and medium-sized
merchants that need support, helping them make a smooth transition from cold starts to sales ramp-up. We
updated our store scores system based on merchandise quality, logistics timeliness, and service competencies,
to better identify high-quality merchants for traffic support and more refined tiered operations. Furthermore,
we continued to strengthen the relationship modeling between long-term high-value users and merchants
through algorithms, which significantly contributed to the increase of the overall GMV. At the same time, we
further improved the accuracy of merchandise recommendation and matching, and the live streaming GPM
of public domain traffic in the fourth quarter of 2022 continued to maintain a rapid year-on-year growth. As
a result, the number of monthly active merchants grew by over 50% year-over-year in the fourth quarter of
2022, while the average monthly unit store sales of leading merchants increased by double digits year-over-
year.

We achieved strong progress in brand e-commerce in the fourth quarter of 2022 on the back of grand sales
promotions in the quarter. Leveraging high-quality public domain traffic and the trust-based private domain
in our dual-engine model, we established an end-to-end path from “recommendation” to “transaction”,
driving consistent growth in brand GMV, including Kwai Brands (1% 4z /). Overall brand GMV grew at an
accelerated pace quarter-over-quarter and its share of our total e-commerce GMV expanded further to almost
30% in the fourth quarter of 2022. For Kwai Brands, we focused on the development and support of high-
quality Kwai Brands and launched our Super Kwai Brands (#2 4% % g /%) event to increase brand exposure,
and reinforced brand awareness through integrated online and offline activities. As a result, Kwai Brand’s
delivered GMV growth of over 80% year-over-year during the November 6 Grand Promotions. We also set
up a disqualification system for lower performers to make sure Kwai brands are able to continue to provide
high quality products and services. As a result, Kwai Brands achieved better results in its return and repeat
purchase rates compared with the overall platform in 2022. For more established brand merchants, in the
fourth quarter of 2022, we fully harnessed our high-quality KOL resources and helped refine their product and
content operations to better cater to our ecosystem and users. This fostered more blockbuster products and
facilitated deeper connections with brand followers, altogether resulting in a dual surge in the brands’ share
of voice and share of sales. In the fourth quarter of 2022, the number of brands with sales above RMB100.0
million increased by over 50% year-over-year, demonstrating growing recognition of Kuaishou’s user value and
unique e-commerce ecosystem. In 2022, the number of brand merchants maintained rapid growth, and more
than 90% of these merchants were active brand merchants.

Annual Report 2022



Chairman’s Statement

To further strengthen our merchandising capabilities, we continued to increase the accuracy, diversity, and
coverage of product labels, gaining deeper insights into merchandise pricings, brand attributes, and transaction
trends. At the same time, we profiled “good merchandise” for Kuaishou users based on users’ needs before,
during, and after sales. We continually optimized the system from the moment the merchandise landed on
our platform, providing relevant, reliable, and high-quality information to elevate users’ shopping experience.
We also incorporated merchandise characteristics into our algorithm-based recommendation system to
enhance user-merchandise matching efficiency and users’ product awareness, further fortifying their shopping
mindsets.

On the consumption side, we improved user conversion efficiency by refining our user operation strategies
and consistently optimizing our subsidy promotion based on algorithm. In these efforts, we benefitted from
our efficient identification of potential consumers. In the fourth quarter of 2022, monthly active paying users
increased further year-over-year and quarter-over-quarter, representing a penetration rate of high double
digits. Monthly purchase frequency also improved quarter-over-quarter, while average order value expanded
year-over-year and quarter-over-quarter. Moreover, our user review system gradually matured. With an
increased weight of user satisfaction metrics in our algorithms, we achieved a consistent decline in negative
merchandise feedback and customer complaint rates (CCR), demonstrating notable improvements in the
e-commerce shopping experience with us. In addition, upholding the standard of “reliable quality and worry-
free after-sales services”, we have rolled out over 20 consumer rights and interests protection services on our
platform. Meanwhile, our coverage of e-commerce orders with trusted-purchase and other protections grew
by 460% compared with 2021.

In the fourth quarter of 2022, live streaming revenue increased by 13.7% year-over-year to RMB10.0 billion,
reaching a historical high. Average MPUs for live streaming grew by 20.4% year-over-year to 58.4 million.
Our efforts to consistently diversify our content offerings, optimize our live streaming ecosystem, and iterate
our algorithms propelled these achievements. We continued to strengthen our cooperation with top talent
agencies and streamers while attracting more high-quality streamers to join our platform. We also launched
a recruitment policy to sign up top-notch streamers and promote the development of live streaming as a
profession. To enrich high-quality live streaming content supply in various verticals on our platform, we
introduced vertical programs in folk music, opera, and dance in our annual live streaming ceremony.

Importantly, we have attached increasing importance to the healthy and sustainable development of our live
streaming ecosystem. For example, through the Top 100 Streamer Selection, we encouraged leading streamers
from all walks of life to continue providing users with high-quality live streaming content. We also skewed our
traffic support to accelerate growth and improve the retention for new streamers, while guiding the traditional
KOLs to further enhance content quality. Through refined recommendations and algorithms, we improved
the conversion of users’ rewarding behavior in the public domain based on the generalized modeling of users’
gifting interests, growing our public domain live streaming revenue by over 150% year-over-year in the fourth
quarter of 2022.

In addition, we made continuous efforts to expand live streaming usage scenarios and build associated
infrastructure to better satisfy users’ and business partners’ needs. In the fourth quarter of 2022, average
daily resume submissions on Kwai Hire (J##2) more than doubled compared with the first quarter of 2022.
Meanwhile, cumulative transactions volume on Ideal Housing (#£ 18 5<) exceeded RMB10.0 billion just half a
year after its launch.

Annual Report 2022
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Chairman’s Statement

In terms of our overseas business, we continued to focus on developing our markets in key countries,
optimizing resource allocation and elevating operational efficiency. These efforts helped us further improve
the bottom line of our overseas business. In addition to optimizing our customer acquisition costs across all
channels, our overseas user base achieved healthy, steady growth. Through rich, constructive content offerings,
we built user mindsets for consuming news on our platform, as well as short plays and other content verticals
in which we excel. Moreover, we kept upgrading our products and algorithms to further strengthen user
engagement, with average daily time spent per DAU growing to over 65 minutes in our overseas markets.

We also steadily improved our commercial ecosystem and enhanced our monetization capabilities, leading
to rapid revenue expansions in the overseas markets. On the advertising front, we constantly created success
cases and expanded our advertiser base. Through refined customer operations, we empowered advertisers
to broaden their brand influence and achieve more growth upside. In terms of live streaming, we onboarded
more streamers and talent agencies, which enriched our content offerings and deepened our live streaming
penetration. Meanwhile, we continued to grow our live streaming revenue via refined operations and diverse
operational activities. Additionally, we have been actively exploring e-commerce opportunities in the overseas
markets.

Leveraging our advanced short video and live streaming capacity, as well as our equitable traffic allocation
mechanism, Kuaishou has built an inclusive, trust-based digital community for hundreds of millions of users,
empowering participants from all walks of life to explore new usage scenarios, new opportunities, and new
business models, advancing the integration of digital technology and the real economy, and facilitating the
development of the digital economy and Digital China.

Since we commenced its operation in 2021, Kwai Hire has reinvented a trust-based recruitment process and
a live streaming recruitment model, connecting job seekers and enterprise recruiters on our digital-native
platform. Benefiting from matching efficiency and premier user experience unique to an online recruitment
model, live streaming recruitment has become a major recruitment channel for enterprise recruiters and blue-
collar job seekers in Kunshan, Jiangsu Province. Kwai Hire has formulated a new Kunshan Model (£ /1 #& =()
of live streaming recruitment, combining core features of “digitalized human resources service”, “digitalized
enterprise recruitment process”, and “digital empowerment by platform”.
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Chairman’s Statement

Looking ahead, we will continue making strides in upgrading our infrastructure, algorithms, usage scenarios
and the multiple growth engines of our business, in tandem with our endeavor to further optimize cost
structure and improve our operating efficiency. We are confident that our efforts to create value for all our
ecosystem participants, with our inclusive and balanced traffic distribution strategy, will draw more users and
creative talents to our platform, as such taking our unique, trust-based user and content community to new
heights.

With continual enhancements to our user experience and commercial ecosystems, we look forward to further
unlocking major monetization opportunities fostered by the massive scale of our traffic in both our private and
public domains, our strong user engagement, high e-commerce repeated purchase rates at our platform, and
our superior advertising conversion performance. In 2023, through relentless efforts to meet the needs and
even exceed the expectation of our users and achieve better returns for our business partners, we will strive
to strengthen our market position in online marketing and e-commerce, while creating additional shareholder
value through improved monetization and efficiency enhancement measures that drive sustainable profitability
over the long-term.

Mr. SU Hua
Chairman
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Management Discussion and Analysis

YEAR ENDED DECEMBER 31, 2022 COMPARED TO YEAR ENDED DECEMBER 31, 2021

The following table sets forth the comparative figures in absolute amounts and as percentages of our total
revenues for the years ended December 31, 2022 and 2021, respectively:

Year Ended December 31,

2022 2021
RMB % RMB %
(in thousands, except for percentages)

Revenues 94,182,522 100.0 81,081,513 100.0
Cost of revenues (52,051,359) (55.3) (47,051,808) (58.0)
Gross profit 42,131,163 44.7 34,029,705 42.0
Selling and marketing expenses (37,120,984) (39.4) (44,175,898) (54.5)
Administrative expenses (3.921,001) (4.2) (3,400,316) (4.2)
Research and development expenses (13,784,176) (14.6) (14,956,247) (18.4)
Other income 1,547,498 1.6 1,026,742 1.3
Other losses, net (1,410,452) (1.4) (225,251) (0.4)
Operating loss (12,557,952) (13.3) (27,701,265) (34.2)
Finance income/(expense), net 165,574 0.1 (38,536) (0.0)
Fair value changes of convertible

redeemable preferred shares — —  (51,275,797) (63.3)
Share of losses of investments accounted

for using the equity method (138,683) (0.1) (86,658) (0.1)
Loss before income tax (12,531,061) (13.3) (79,102,256) (97.6)
Income tax (expenses)/benefits (1,158,299) (1.2) 1,025,155 1.3
Loss for the year (13,689,360) (14.5) (78,077,101) (96.3)
Non-IFRS Measures:
Adjusted net loss (unaudited) (5,751,434) (6.1) (18,851,769) (23.3
Adjusted EBITDA (unaudited) 1,814,718 1.9  (12,953,371) (16.0)
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Management Discussion and Analysis

Our revenues increased by 16.2% to RMB94.2 billion in 2022, from RMB81.1 billion in 2021. The increase was
primarily attributable to the growth of our online marketing services, live streaming business and e-commerce
business.

The following table sets forth our revenues by type in absolute amounts and as percentages of our total
revenues in 2022 and 2021, respectively:

Year Ended December 31,

2022 2021
RMB % RMB %
(in thousands, except for percentages)

Online marketing services 49,041,552 52.1 42,665,483 52.6
Live streaming 35,387,952 37.6 30,995,152 38.2
Other services 9,753,018 10.3 7,420,878 9.2
Total 94,182,522 100.0 81,081,513 100.0

Revenue from our online marketing services increased by 14.9% to RMB49.0 billion in 2022 from RMB42.7
billion in 2021, primarily attributable to the growth in the number of advertisers and the increased spending
from advertisers, especially from our e-commerce merchants, driven by the increased traffic on our platform,
diversified product portfolio and refined operation based on industry attributes.

Revenue from our live streaming business increased by 14.2% to RMB35.4 billion in 2022 from RMB31.0
billion in 2021, as a result of 19.4% growth in average MPUs, which was supported by the consistent
enrichment of content supply, evolving collaboration strategy with talent agencies and continuous optimization
of our live streaming ecosystem and algorithms.

Revenue from our other services increased by 31.4% to RMB9.8 billion in 2022 from RMB7.4 billion in 2021,
primarily attributable to the growth of our e-commerce business, as a result of the growth in e-commerce
GMV. The growth in our e-commerce GMV was driven by an increase in the number of active merchants,
number of active e-commerce paying users and the improved repeat purchase rate.
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Management Discussion and Analysis

Cost of Revenues

The following table sets forth our cost of revenues in absolute amounts and as percentages of our total
revenues in 2022 and 2021, respectively:

Year Ended December 31,

2022 2021
RMB % RMB %
(in thousands, except for percentages)

Revenue sharing costs and related taxes 30,924,481 32.8 24,792,937 30.6
Bandwidth expenses and server custody
costs® 6,623,693 7.0 7,638,475 9.4

Depreciation of property and equipment
and right-of-use assets, and amortization

of intangible assets™® 5,603,292 5.9 6,246,286 7.7
Employee benefit expenses 2,798,516 3.0 3,451,634 4.3
Payment processing costs 1,946,439 2.1 1,602,030 2.0
Other cost of revenues 4,154,938 4.5 3,320,446 4.0
Total 52,051,359 55.3 47,051,808 58.0
Note:

m Server custody costs included the custody fee of internet data centers with a lease term of one year or less which is exempted under
the new standard of IFRS 16 — Leases. Leases of internet data centers with a term of over one year were recorded as right-of-use
assets, and recorded as depreciation charge in cost of revenues.

Our cost of revenues increased by 10.6% to RMB52.1 billion in 2022 from RMB47.1 billion in 2021, primarily
attributable to the increase in revenue sharing costs and related taxes in line with our revenue growth, partially
offset by decreased bandwidth expenses and server custody costs.
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Management Discussion and Analysis

The following table sets forth our gross profit both in absolute amounts and as percentages of our total
revenues, or gross profit margin, in 2022 and 2021, respectively:

Year Ended December 31,

2022 2021
RMB % RMB %
(in thousands, except for percentages)

Gross profit 42,131,163 44.7 34,029,705 42.0

As a result of the foregoing, our gross profit increased by 23.8% to RMB42.1 billion in 2022 from RMB34.0
billion in 2021. Our gross profit margin increased to 44.7% in 2022 from 42.0% in 2021.

Our selling and marketing expenses decreased by 16.0% to RMB37.1 billion in 2022 from RMB44.2 billion
in 2021, and decreased to 39.4% in 2022 from 54.5% in 2021 as a percentage of our total revenues.
The decrease was primarily attributable to disciplined and more efficient spending on user acquisition and
retention.

Our administrative expenses increased by 15.3% to RMB3.9 billion in 2022 from RMB3.4 billion in 2021,
primarily due to an increase in employee benefit expenses, which were mainly related to share-based
compensation expenses.

Our research and development expenses decreased by 7.8% to RMB13.8 billion in 2022 from RMB15.0
billion in 2021, primarily due to a decrease in employee benefit expenses, including the related share-based
compensation expenses.
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Our other income increased from RMB1.0 billion in 2021 to RMB1.5 billion in 2022, primarily due to an
increase in the value-added tax preferences in 2022 as compared to 2021.

We had other losses, net of RMB1.4 billion in 2022, compared to other losses, net of RMB225.3 million in
2021. The increase was primarily due to net fair value losses on financial assets at fair value through profit or
loss of investments in listed and unlisted entities was recognized in 2022 as compared to net fair value gains in
2021.

As a result of the foregoing, we had an operating loss of RMB12.6 billion and a negative operating margin of
13.3% in 2022, compared to an operating loss of RMB27.7 billion and a negative operating margin of 34.2%
in 2021,

The following table sets forth our operating profit/(loss) by segment in absolute amounts for 2022 and 2021,
respectively:

Year Ended December 31,

Year-over-year
2022 2021 change
(RMB thousands, except for percentages)

Domestic 192,110 (8,677,389) N/A
Overseas (6,637,993) (11,995,118) (44.7%)
Unallocated items (6,112,069) (7,028,758) (13.0%)
Total (12,557,952) (27,701,265) (54.7%)

We had an operating profit of RMB192.1 million and an operating loss of RMB8.7 billion from the domestic
segment in 2022 and 2021, respectively. The change was primarily attributable to 15.5% year-over-year
growth in domestic revenues.

We had an operating loss of RMB6.6 billion and RMB12.0 billion from the overseas segment in 2022 and 2021,

respectively. The narrowing operating loss was primarily attributable to rapid growth in overseas revenues and
continually improved efficiency of marketing spending under ROI-based global strategy.
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Finance Income/(Expense), Net

We had finance income, net of RMB165.6 million in 2022, compared to finance expense, net of RMB38.5
million in 2021, primarily attributable to an increase in interest income from bank deposits.

Fair Value Changes of Convertible Redeemable Preferred Shares

Fair value changes of convertible redeemable preferred shares were nil in 2022, as a result of the completion
of our initial public offering in February 2021, compared to negative RMB51.3 billion in 2021.

Share of Losses of Investments Accounted for Using the Equity Method

Our share of losses of investments accounted for using the equity method was RMB138.7 million in 2022,
compared to RMB86.7 million in 2021.

Loss before Income Tax

As a result of the foregoing, we had a loss before income tax of RMB12.5 billion and RMB79.1 billion in 2022
and 2021, respectively.

Income Tax (Expenses)/Benefits

We had income tax expenses of RMB1.2 billion in 2022 and income tax benefits of RMB1.0 billion in 2021, as
we incurred deferred income tax expenses in 2022, compared to deferred income tax benefits in 2021.

Loss for the Year

As a result of the foregoing, our loss for the year was RMB13.7 billion and RMB78.1 billion in 2022 and 2021,
respectively.
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Management Discussion and Analysis

FOURTH QUARTER OF 2022 COMPARED TO FOURTH QUARTER OF 2021

The following table sets forth the comparative figures in absolute amounts and as percentages of our total
revenues for the fourth quarter of 2022 and 2021, respectively:

Unaudited
Three Months Ended December 31,
2022 2021
RMB % RMB %

(in thousands, except for percentages)

22

Revenues 28,292,284 100.0 24,430,260 100.0
Cost of revenues (15,415,716) (54.5) (14,281,697) (58.5)
Gross profit 12,876,568 45.5 10,148,563 415
Selling and marketing expenses (9,739,839) (34.4) (10,229,580) (41.9)
Administrative expenses (1,034,485) 3.7) (919,756) (3.8)
Research and development expenses (3,445,952) (12.2) (4,016,063) (16.4)
Other income 450,616 1.6 222,516 0.9
Other losses, net (350,201) (1.2) (995,834) (4.0)
Operating loss (1,243,293) (4.4) (5,790,154) (23.7)
Finance income/(expense), net 106,772 04 (56,730) (0.2)
Share of losses of investments accounted

for using the equity method (26,585) (0.1) (24,771) (0.1)
Loss before income tax (1,163,106) 4.1) (5,871,655) (24.0)
Income tax expenses (383,908) (1.4) (331,088) (1.4)
Loss for the period (1,547,014) (5.5) (6,202,743) (25.4)
Non-IFRS Measures:
Adjusted net loss (45,322) (0.2) (3,568,768) (14.6)
Adjusted EBITDA 1,935,917 6.8 (1,290,186) (5.3)
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Management Discussion and Analysis

Our revenues increased by 15.8% to RMB28.3 billion for the fourth quarter of 2022, from RMB24.4 billion
for the same period of 2021. The increase was primarily attributable to the growth of our online marketing
services, live streaming business and e-commerce business.

The following table sets forth our revenues by type in absolute amounts and as percentages of our total
revenues for the fourth quarter of 2022 and 2021, respectively:

Unaudited
Three Months Ended December 31,
2022 2021
RMB % RMB %

(in thousands, except for percentages)

Online marketing services 15,094,052 53.4 13,236,475 54.2
Live streaming 10,034,193 35.5 8,827,182 36.1
Other services 3,164,039 11.1 2,366,603 9.7
Total 28,292,284 100.0 24,430,260 100.0

Revenue from our online marketing services increased by 14.0% to RMB15.1 billion for the fourth quarter of
2022, from RMB13.2 billion for the same period of 2021, primarily attributable to the growth in the number
of advertisers and the increased advertising spending from advertisers, especially from our e-commerce
merchants, driven by the increased traffic on our platform, diversified product portfolio and refined operation
based on industry attributes.

Revenue from our live streaming business increased by 13.7% to RMB10.0 billion for the fourth quarter of
2022, from RMB8.8 billion for the same period of 2021, as a result of the 20.4% year-over-year growth in
average MPUs, which was supported by consistent enrichment of content supply, continuous optimization of
our live streaming ecosystem and algorithms.

Revenue from our other services increased by 33.7% to RMB3.2 billion for the fourth quarter of 2022, from
RMB2.4 billion for the same period of 2021, primarily attributable to the growth of our e-commerce business,
as a result of the growth in e-commerce GMV. The growth in our e-commerce GMV was driven by an increase
in the number of active merchants, number of active e-commerce paying users and average order value.
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Management Discussion and Analysis

The following table sets forth our cost of revenues in absolute amounts and as percentages of our total
revenues for the fourth quarter of 2022 and 2021, respectively:

Unaudited
Three Months Ended December 31,
2022 2021
RMB % RMB %

(in thousands, except for percentages)

Revenue sharing costs and related taxes 9,987,186 35.3 8,191,079 335
Bandwidth expenses and server custody
costs® 1,843,826 6.5 1,808,818 7.4

Depreciation of property and equipment
and right-of-use assets, and amortization

of intangible assets® 1,486,309 5.3 1,686,273 6.9
Employee benefit expenses 539,284 1.9 893,225 3¥7
Payment processing costs 580,648 2.1 526,692 227
Other cost of revenues 978,463 3.4 1,175,610 4.8
Total 15,415,716 54.5 14,281,697 58.5
Note:

M Server custody costs included the custody fee of internet data centers with a lease term of one year or less which is exempted under
the new standard of IFRS 16 — Leases. Leases of internet data centers with a term of over one year were recorded as right-of-use
assets, and recorded as depreciation charge in cost of revenues.

Our cost of revenues increased by 7.9% to RMB15.4 billion for the fourth quarter of 2022, from RMB14.3
billion for the same period of 2021, primarily attributable to the increase in revenue sharing costs and related
taxes in line with our revenue growth, partially offset by the decrease in employee benefit expenses and
depreciation of property and equipment and right-of-use assets, and amortization of intangible assets.
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Management Discussion and Analysis

The following table sets forth our gross profit both in absolute amounts and as percentages of our total
revenues, or gross profit margin, for the fourth quarter of 2022 and 2021, respectively:

Unaudited
Three Months Ended December 31,
2022 2021
RMB % RMB %

(in thousands, except for percentages)

Gross profit 12,876,568 45.5 10,148,563 41.5

As a result of the foregoing, our gross profit increased by 26.9% to RMB12.9 billion for the fourth quarter of
2022, from RMB10.1 billion for the same period of 2021. Our gross profit margin increased to 45.5% for the
fourth quarter of 2022, from 41.5% for the same period of 2021.

Our selling and marketing expenses decreased by 4.8% to RMB9.7 billion for the fourth quarter of 2022,
from RMB10.2 billion for the same period of 2021, and decreased to 34.4% from 41.9% as a percentage of
our total revenues. The decrease was primarily attributable to disciplined and more efficient spending on user
acquisition and retention.

Our administrative expenses increased by 12.5% to RMB1.0 billion for the fourth quarter of 2022, from
RMB919.8 million for the same period of 2021, primarily due to an increase in employee benefit expenses,
which was mainly related to share-based compensation expenses.

Our research and development expenses decreased by 14.2% to RMB3.4 billion for the fourth quarter of 2022,
from RMB4.0 billion for the same period of 2021, primarily attributable to a decrease in employee benefit
expenses, including related share-based compensation expenses.
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Management Discussion and Analysis

Our other income increased by 102.5% to RMB450.6 million for the fourth quarter of 2022, from RMB222.5
million for the same period of 2021, primarily due to increase in value-added tax preferences and other tax
refunds for the fourth quarter of 2022 as compared to the same period of 2021.

We recorded other losses, net of RMB350.2 million and RMB995.8 million for the fourth quarter of 2022 and
2021, respectively. The change was primarily due to the impairment provision for investments recorded in the
fourth quarter of 2021.

As a result of the foregoing, we had an operating loss of RMB1.2 billion and a negative operating margin of
4.4% for the fourth quarter of 2022, compared to an operating loss of RMB5.8 billion and a negative operating
margin of 23.7% for the same period of 2021.

The following table sets forth our operating profit/(loss) by segment in absolute amounts for the fourth quarter
of 2022 and 2021, respectively:

Unaudited
Three Months Ended December 31,

Year-over-year
2022 2021 change
(RMB thousands, except for percentages)

Domestic 1,267,205 (847,358) N/A
Overseas (1,499,133) (2,427,007) (38.2%)
Unallocated items (1,011,365) (2,515,789) (59.8%)
Total (1,243,293) (5,790,154) (78.5%)

We had an operating profit from the domestic segment of RMB1.3 billion for the fourth quarter of 2022,
compared to an operating loss of RMB847.4 million for the same period of 2021, mainly due to 14.9% year-
over-year growth in domestic revenues.

Our operating loss from the overseas segment decreased to RMB1.5 billion for the fourth quarter of 2022, from

RMB2.4 billion for the same period of 2021, primarily attributable to rapid growth in overseas revenues and
continually improved efficiency of marketing spending under ROI-based global strategy.
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Finance Income/(Expense), Net
Our finance income, net was RMB106.8 million for the fourth quarter of 2022, compared to finance expense,

net of RMB56.7 million for the fourth quarter of 2021. The change was primarily attributable to the increase in
interest income from bank deposits and decrease in interest expense from lease liabilities.

Share of Losses of Investments Accounted for Using the Equity Method

Our share of losses of investments accounted for using the equity method was RMB26.6 million for the fourth
quarter of 2022, compared to RMB24.8 million for the same period of 2021.

Loss before Income Tax

As a result of the foregoing, we had a loss before income tax of RMB1.2 billion and RMB5.9 billion for the
fourth quarter of 2022 and 2021, respectively.

Income Tax Expenses

We incurred income tax expensés of RMB383.9 million and RMB331.1 million for the fourth quarter of 2022
and 2021, respectively.

Loss for the Period

As a result of the foregoing, our loss for the period was RMB1.5 billion for the fourth quarter of 2022,
compared to RMB6.2 billion for the same period of 2021.
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FOURTH QUARTER OF 2022 COMPARED TO THIRD QUARTER OF 2022

The following table sets forth the comparative figures in absolute amounts and as percentages of our total
revenues for the fourth and third quarter of 2022, respectively:

Unaudited
Three Months Ended
December 31, 2022 September 30, 2022
RMB % RMB %
(in thousands, except for percentages)

28

Revenues 28,292,284 100.0 23,128,413 100.0
Cost of revenues (15,415,716) (54.5) (12,425,410) (53.7)
Gross profit 12,876,568 45.5 10,703,003 46.3
Selling and marketing expenses (9,739,839) (34.4) (9,130,341) (39.5)
Administrative expenses (1,034,485) 3.7) (1,059,353) (4.6)
Research and development expenses (3,445,952) (12.2) (3,533,090) (15.3)
Other income 450,616 1.6 687,184 3.0
Other losses, net (350,201) (1.2) (279,595) (1.2)
Operating loss (1,243,293) (4.4) (2,612,192) (11.3)
Finance income, net 106,772 0.4 68,258 0.3
Share of losses of investments accounted

for using the equity method (26,585) (0.1) (31,386) (0.1)
Loss before income tax (1,163,106) 4.1) (2,575,320) (11.1)
Income tax expenses (383,908) (1.4) (137,081) (0.6)
Loss for the period (1,547,014) (5.5) (2,712,401) (11.7)
Non-IFRS Measures:
Adjusted net loss (45,322) (0.2) (671,946) (2.9)
Adjusted EBITDA 1,935,917 6.8 1,023,285 4.4
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Our revenues increased by 22.3% to RMB28.3 billion for the fourth quarter of 2022, from RMB23.1 billion for
the third quarter of 2022, primarily attributable to the growth of our online marketing services, live streaming
business and e-commerce business.

The following table sets forth our revenues by type in absolute amounts and as percentages of our total
revenues for the fourth and third quarters of 2022, respectively:

Unaudited
Three Months Ended
December 31, 2022 September 30, 2022
RMB % RMB %

(in thousands, except for percentages)

Online marketing services 15,094,052 53.4 11,589,632 50.1
Live streaming 10,034,193 35.5 8,946,690 38.7
Other services 3,164,039 11.1 2,592,091 1.2
Total 28,292,284 100.0 23,128,413 100.0

Revenue from our online marketing services increased by 30.2% to RMB15.1 billion for the fourth quarter of
2022, from RMB11.6 billion for the third quarter of 2022, primarily attributable to the growth in the number
of advertisers and the increased advertising spending from advertisers, especially from our e-commerce
merchants, along with the e-commerce promotional seasons and events in the fourth quarter.

Revenue from our live streaming business increased by 12.2% to RMB10.0 billion for the fourth quarter of
2022, from RMB8.9 billion for the third quarter of 2022, primarily due to our consistent enrichment of content
supply, optimized algorithms and continuously-evolving collaboration strategy with talent agencies.

Revenue from our other services increased by 22.1% to RMB3.2 billion for the fourth quarter of 2022, from
RMB2.6 billion for the third quarter of 2022, primarily due to the growth of our e-commerce business, as a
result of the growth in e-commerce GMV. The growth in our e-commerce GMV was driven by an increase in
the number of active merchants, number of active e-commerce paying users and average order value, amid the
e-commerce promotional campaigns in the fourth quarter.
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The following table sets forth our cost of revenues in absolute amounts and as percentages of our total
revenues for the fourth and third quarter of 2022, respectively:

Unaudited
Three Months Ended
December 31, 2022 September 30, 2022
RMB % RMB %

(in thousands, except for percentages)

Revenue sharing costs and related taxes 9,987,186 35.3 7,163,900 31.0
Bandwidth expenses and server custody
costs®™ 1,843,826 6.5 1,653,413 7.1

Depreciation of property and equipment
and right-of-use assets, and amortization

of intangible assets® 1,486,309 5.3 1,402,298 6.1
Employee benefit expenses 539,284 1.9 766,033 3.3
Payment processing costs 580,648 2.1 526,415 223
Other cost of revenues 978,463 3.4 913,351 3.9
Total 15,415,716 54.5 12,425,410 53.7
Note:

m Server custody costs included the custody fee of internet data centers with a lease term of one year or less which is exempted under
the new standard of IFRS 16 — Leases. Leases of internet data centers with a term of over one year were recorded as right-of-use
assets, and recorded as depreciation charge in cost of revenues.

Our cost of revenues increased by 24.1% to RMB15.4 billion for the fourth quarter of 2022, from RMB12.4

billion for the third quarter of 2022, primarily attributable to the increase in revenue sharing costs and related
taxes in line with our revenue growth and the increase in bandwidth expenses and server custody costs.
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The following table sets forth our gross profit both in absolute amounts and as percentages of our total
revenues, or gross profit margin, for the fourth and third quarter of 2022, respectively:

Unaudited
Three Months Ended
December 31, 2022 September 30, 2022
RMB % RMB %

(in thousands, except for percentages)

Gross profit 12,876,568 45.5 10,703,003 46.3

As a result of the foregoing, our gross profit increased by 20.3% to RMB12.9 billion for the fourth quarter of
2022, from RMB10.7 billion for the third quarter of 2022. Our gross profit margin decreased to 45.5% for the
fourth quarter of 2022, from 46.3% for the third quarter of 2022.

Our selling and marketing expenses increased by 6.7% to RMB9.7 billion for the fourth quarter of 2022,
from RMB9.1 billion for the third quarter of 2022, primarily due to the increased spending along with the
e-commerce promotions and earlier Chinese New Year marketing activities. Our selling and marketing
expenses as a percentage of our total revenues decreased to 34.4% for the fourth quarter of 2022, from
39.5% for the third quarter of 2022, primarily attributable to the improved efficiency and more rationalized
spending on user acquisition and retention.

Our administrative expenses were RMB1.0 billion for the fourth quarter of 2022, compared to RMB1.1 billion
for the third quarter of 2022.

Our research and development expenses were RMB3.4 billion for the fourth quarter of 2022, compared to
RMB3.5 billion for the third quarter of 2022.

Our other income was RMB450.6 million for the fourth quarter of 2022, compared to RMB687.2 million for the
third quarter of 2022, mainly due to the decrease in tax refunds.
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We recorded other losses, net of RMB350.2 million and RMB279.6 million for the fourth and third quarter of
2022, respectively.

As a result of the foregoing, we had an operating loss of RMB1.2 billion for the fourth quarter of 2022, and an
operating loss of RMB2.6 billion for the third quarter of 2022, and our operating margin was negative 4.4%
for the fourth quarter of 2022, compared to negative 11.3% for the third quarter of 2022.

The following table sets forth our operating profit/(loss) by segment in absolute amounts for the fourth quarter
of 2022 and the third quarter of 2022, respectively:

Unaudited
Three Months Ended

December 31, September 30, Quarter-over-
2022 2022 quarter change
(RMB thousands, except for percentages)

Domestic 1,267,205 375,070 237.9%
Overseas (1,499,133) (1,686,912) (11.1%)
Unallocated items (1,011,365) (1,300,350) (22.2%)
Total (1,243,293) (2,612,192) (52.4%)

Our operating profit from the domestic segment increased to RMB1.3 billion for the fourth quarter of 2022,
from RMB375.1 million for the third quarter of 2022, mainly due to quarter-over-quarter growth in domestic
revenues.

Our operating loss from the overseas segment decreased to RMB1.5 billion for the fourth quarter of 2022, from

RMB1.7 billion for the third quarter of 2022. The decrease was primarily attributable to growth in overseas
revenues and continually improved efficiency of marketing spending under ROIl-based global strategy.
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Finance Income, Net
We had finance income, net of RMB106.8 million in the fourth quarter of 2022 and RMB68.3 million in the

third quarter of 2022, respectively. The increase was primarily attributable to the increase in interest income
from bank deposits.

Share of Losses of Investments Accounted for Using the Equity Method

Our share of losses of investments accounted for using the equity method was RMB26.6 million for the fourth
quarter of 2022, compared to RMB31.4 million for the third quarter of 2022.

Loss before Income Tax

As a result of the foregoing, we had a loss before income tax of RMB1.2 billion for the fourth quarter of 2022,
compared to RMB2.6 billion for the third quarter of 2022.

Income Tax Expenses

We incurred income tax expensés of RMB383.9 million and RMB137.1 million for the fourth and third quarter
of 2022, respectively.

Loss for the Period

As a result of the foregoing, our loss for the period was RMB1.5 billion for the fourth quarter of 2022,
compared to RMB2.7 billion for the third quarter of 2022.
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RECONCILIATION OF NON-IFRS MEASURES TO THE NEAREST IFRS MEASURES

We believe that the presentation of non-IFRS measures facilitate comparisons of operating performance from
period to period and company to company by eliminating the potential impact of items that our management
does not consider to be indicative of our operating performance, such as certain non-cash items. The use of
these non-IFRS measures has limitations as an analytical tool, and you should not consider them in isolation
from, as a substitute for, as an analysis of, or superior to, our results of operations or financial conditions as
reported under IFRS. In addition, these non-IFRS financial measures may be defined differently from similar
terms used by other companies, and may not be comparable to other similarly titled measures used by other
companies. Our presentation of these non-IFRS measures should not be construed as an implication that our
future results will be unaffected by unusual or non-recurring items.

The following table sets forth the reconciliations of our non-IFRS financial measures for the years ended
December 31, 2022 and 2021, respectively, to the nearest measures prepared in accordance with IFRS:

Year Ended December 31,

2022 2021
(RMB thousands)

Loss for the year (13,689,360) (78,077,101)
Add:

Share-based compensation expenses 6,249,115 7,830,249
Fair value changes of convertible redeemable preferred shares — 51,275,797
Net fair value changes on investments® 1,688,811 119,286
Adjusted net loss (unaudited) (5,751,434) (18,851,769)
Adjusted net loss (unaudited) (5,751,434) (18,851,769)
Add:

Income tax expenses/(benefits) 1,158,299 (1,025,155)
Depreciation of property and equipment 3,212,104 3,985,910
Depreciation of right-of-use assets 3,221,589 2,735,442
Amortization of intangible assets 139,734 163,665
Finance (income)/expense, net (165,574) 38,536
Adjusted EBITDA (unaudited) 1,814,718 (12,953,371)
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The following table sets forth the reconciliations of our non-IFRS financial measures for the fourth quarter of
2022, the third quarter of 2022 and the fourth quarter of 2021, respectively, to the nearest measures prepared
in accordance with IFRS:

Unaudited
Three Months Ended

December 31, September 30, December 31,
2022 2022 2021
(RMB thousands)

Loss for the period (1,547,014) (2,712,401) (6,202,743)
Add:

Share-based compensation expenses 1,111,780 1,707,939 1,742,471

Net fair value changes on investments® 389,912 332,516 891,504
Adjusted net loss (45,322) (671,946) (3,568,768)
Adjusted net loss (45,322) (671,946) (3,568,768)
Add:

Income tax expenses 383,908 137,081 331,088
Depreciation of property and equipment 890,959 810,387 1,077,220
Depreciation of right-of-use assets 776,176 779,714 776,990
Amortization of intangible assets 36,968 36,307 36,554
Finance (income)/expense, net (106,772) (68,258) 56,730
Adjusted EBITDA 1,935,917 1,023,285 (1,290,186)
Note:

m Net fair value changes on investments represents net fair value (gains)/losses on financial assets at fair value through profit or loss of
our investments in listed and unlisted entities and impairment provision for investments, which is unrelated to our core business and
operating performance and subject to market fluctuations, and exclusion of which provides investors with more relevant and useful
information to evaluate our performance.
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LIQUIDITY AND CAPITAL RESOURCES

Other than the funds raised through our global offering in February 2021, we historically funded our working
capital and other capital needs primarily through capital contributions from the Shareholders, cash generated
from issuance of convertible redeemable preferred shares and cash generated from our operating activities. We
had cash and cash equivalents of RMB13.3 billion as of December 31, 2022, compared to RMB32.6 billion as
of December 31, 2021.

Our total available funds which we considered in cash management included but not limited to cash and
cash equivalents, time deposit, financial assets and restricted cash. Financial assets mainly included wealth
management products and others. The aggregate amount of our available funds was RMB44.7 billion as of
December 31, 2022, compared to RMB49.6 billion as of December 31, 2021.

The following table sets forth a summary of our cash flows for the years ended December 31, 2022 and 2021,
respectively:

Year Ended December 31,

2022 2021
(RMB thousands)

Net cash generated from/(used in) operating activities 2,198,028 (5,519,291)
Net cash used in investing activities (17,547,929) (18,361,335)
Net cash (used in)/generated from financing activities (4,482,383) 36,500,187
Net (decrease)/increase in cash and cash equivalents (19,832,284) 12,619,561

Cash and cash equivalents at the beginning of the year 32,612,419 20,391,545
Effects of exchange rate changes on cash and cash equivalents 494,134 (398,687)
Cash and cash equivalents at the end of the year 13,274,269 32,612,419

Net cash generated from/(used in) operating activities represents the cash generated from or used in our
operations minus the income tax paid. Cash generated from or used in our operations primarily consists of our
loss before income tax, adjusted by non-cash items and changes in working capital.

For the year ended December 31, 2022, our net cash generated from operating activities was RMB2.2 billion,
which was primarily attributable to our loss before income tax of RMB12.5 billion, adjusted by non-cash items,
primarily comprising share-based compensation expenses of RMB6.2 billion, depreciation of property and
equipment of RMB3.2 billion, depreciation of right-of-use assets of RMB3.2 billion and impairment provision
for investments of RMB1.0 billion. The amount was further adjusted by changes in working capital, which
primarily comprised increases in accounts payables of RMB2.2 billion and other payables and accruals of
RMB1.7 billion, partially offset by an increase in trade receivables of RMB1.9 billion. We also paid income tax
of RMB1.0 billion.
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Net Cash Used in Investing Activities

For the year ended December 31, 2022, our net cash used in investing activities was RMB17.5 billion, which
was primarily attributable to the net change of time deposits with initial terms of over three months of RMB7.5
billion, purchase of property, equipment and intangible assets of RMB4.6 billion, net change of investments

in financial assets at fair value through profit or loss of RMB4.1 billion and net change of investments in other
financial assets measured at amortized cost of RMB1.3 billion.

Net Cash (Used in)/Generated from Financing Activities
For the year ended December 31, 2022, our net cash used in financing activities was RMB4.5 billion, which was

primarily attributable to payments for principal elements of lease and the related interests of RMB3.4 billion and
the settlement of notes payable of RMB1.2 billion, which are used to settle trade payables.

BORROWINGS

We did not have any borrowings as of December 31, 2022.

GEARING RATIO

As of December 31, 2022, our gearing ratio, calculated as total borrowings divided by total equity attributable
to equity holders of the Company, was zero.

CONTINGENT LIABILITIES

We did not have any material contingent liabilities as of December 31, 2022.

SIGNIFICANT INVESTMENTS HELD

As of December 31, 2022, we did not hold any significant investments in the equity interests of any other
companies.

MATERIAL ACQUISITIONS AND DISPOSALS OF SUBSIDIARIES, ASSOCIATES AND
JOINT VENTURES

During the Reporting Period, we did not have any material acquisitions or disposals of subsidiaries, associates
and joint ventures.
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PLEDGE OF ASSETS

As of December 31, 2022, we had not pledged any assets of the Group.

FUTURE PLANS FOR MATERIAL INVESTMENTS AND CAPITAL ASSETS

Save as otherwise disclosed in this annual report, as of December 31, 2022, we had no specific plan for
material investments or acquisition of capital assets. However, we will continue to identify new opportunities
for business development and investments.

FOREIGN EXCHANGE RISK

During the Reporting Period, most transactions of the Group were settled in RMB and USD. Thus, our business
is not exposed to any significant foreign exchange risk as the Group has no significant financial assets or
liabilities denominated in the currencies other than the respective functional currencies of the entities within
the Group.

The Group has not engaged in hedging activities designed or intended to manage foreign exchange rate risk
during the Reporting Period. However, the Group will continue to monitor foreign exchange risk from time to
time based on its business development requirements to best preserve the Group’s cash value, and may enter
into forward foreign exchange contracts or engage in other hedging activities when necessary.

IMPACT OF CORONAVIRUS OUTBREAK

In 2022, global economic, geopolitics and pandemic uncertainties continued to disrupt activities in mainland
China and across the world. Until recently, the COVID-19 pandemic and other external events had impacted
our operations and financial performance as they shifted consumers’ demand for internet and mobile services,
affected advertisers’ advertising spending pattern, impacted the incomes and consumption power of our
users, and caused supply chain disruptions and logistics challenges. In December 2022, China had eased most
COVID-19 restrictions, and the return to pre-pandemic level of social-economic activities continues to vary
across regions. We will continue to monitor, and seek to manage the potential implications of all the above
developments on our customers and our business.
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Report of the Board of Directors

The Board is pleased to present its report together with the audited consolidated financial statements of the
Group for the Reporting Period.

USE OF PROCEEDS

The Company raised net proceeds of approximately RMB20,956.5 million from issuance of convertible
redeemable series F-1 & F-2 preferred shares during the year ended December 31, 2020 (the “2020 Issuance
of Convertible Redeemable Preferred Shares”). The convertible redeemable series F-1 & F-2 preferred
shares were automatically converted into Class B Shares upon the Listing.

There has been no change in the intended use of net proceeds. The Group has utilized the net proceeds from
the 2020 Issuance of Convertible Redeemable Preferred Shares as set out in the table below:

Amount of Balance of

net proceeds net proceeds Expected timeline of

Proposed use of utilized as of  as of December 31, full utilization of

Net proceeds raised net proceeds  December 31, 2022 2022 net proceeds
(RMB million) (RMB million) (RMB million)

Business operations and other 9,769.0 Before

general corporate purposes December 31, 2024

20,36 Capital expenditure 4,756.9 bR Before

December 31, 2024

The net proceeds received by the Company from the Global Offering, after deduction of the underwriting
commission and other expenses payable by the Company in connection with the Global Offering, were
approximately HK$46,964.4 million. There was no change in the intended use of net proceeds as previously
disclosed in the Prospectus. Please refer to “Future Plans and Use of Proceeds” in the Prospectus for details.
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As of December 31, 2022, the Group has utilized the net proceeds as set out in the table below:

Allocation of Amount of Balance of
net proceeds net proceeds utilized net proceeds  Expected timeline
fromthe  as of December 31,  as of December 31, of full utilization of
Global Offering 2022 2022 net proceeds
(HK$ million) (HK$ million) (HK$ million)
Approximately 35% to enhance and 16,437.5 15,315.3 1,122.2 Before
grow the ecosystem December 31, 2023
Approximately 30% to strengthen 14,089.3 12,554.9 1,534.4 Before
research and development and December 31, 2023
technological capabilities
Approximately 25% to selectively 11,7411 505.0 11,236.1 Before
acquire or invest in products, December 31, 2023
services and businesses
Approximately 10% for working 4,696.5 44415 255.0 Before
capital and general corporate December 31, 2023
purposes
Total 46,964.4 32,816.7 14147.7

Since the Company is an offshore holding company, it will need to make capital contributions and loans to its
PRC subsidiaries or through loans to the Consolidated Affiliated Entities such that the net proceeds received
from 2020 Issuance of Convertible Redeemable Preferred Shares and the Global Offering can be used in the
manner described above. Such capital contributions and loans are subject to a number of limitations and
approval processes under PRC laws and regulations. There are no costs associated with registering loans or
capital contributions with relevant PRC authorities, other than nominal processing charges. The Company
cannot assure that it can obtain the approvals from the relevant governmental authorities, or complete the
registration and filing procedures required to use the net proceeds as described above, in each case on a timely
basis, or at all. This is because PRC regulation of loans and direct investment by offshore holding companies to
PRC entities may delay or prevent the Company from using the net proceeds to make loans or additional capital
contributions to its PRC subsidiaries or Consolidated Affiliated Entities, which could materially and adversely
affect its liquidity and its ability to fund and expand its business.
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BUSINESS AND COMPANY-RELATED INFORMATION

The Group is a leading content community and social platform. As the various parts of the Group’s platform
work together, they enable numerous interactions among the Group's ecosystem participants and generate a
significant network effect:

e  Content: The Group’s users have contributed to a vast and organically growing repository of short
video and live streaming content, as well as the community and the myriad of social interactions and
connections that springs from it. The Group promotes content on its platform that embraces all lifestyles
and reflects the lives of its users.

e Business: The Group works with its business partners to provide products and services that address the
various needs that arise naturally on its platform. These products and services include entertainment,
online marketing services, e-commerce, online games, online knowledge-sharing, and more.

e Technology and Data: The Group’s advanced technologies and massive data repository support its
ecosystem. The Group’s technological capabilities enable it to serve the interests and needs of users and
cover various aspects of content creation, compression, transmissions, analysis, recommendation, search
and other fields.

The results of the Group for the Reporting Period are set out in the consolidated income statement contained
in this annual report.

A summary of the condensed consolidated income statements and statements of comprehensive loss, and
condensed consolidated balance sheets of the Group is set out on page 8 of this annual report.
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The Company is a holding company incorporated under the laws of the Cayman Islands. As a result, the
payment and amount of any future dividend will also depend on the availability of dividends received from its
subsidiaries. PRC laws require that dividends be paid only out of the profit for the year calculated according
to PRC accounting principles, which differ in many aspects from the generally accepted accounting principles
in other jurisdictions, including IFRS. PRC laws also require foreign-invested enterprises to set aside at least
10% of its after-tax profits as the statutory common reserve fund until the cumulative amount of the statutory
common reserve fund reaches 50% or more of such enterprises’ registered capital, if any, to fund its statutory
common reserves, which are not available for distribution as cash dividends.

Subject to the requirements of the Articles of Association, Cayman Islands law and other applicable laws and
regulations, the Board has discretion to recommend any dividend. No dividend or other distribution shall be
paid except out of the realised or unreleased profits of the Company, out of the share premium account or as
otherwise permitted by law. The determination to pay dividends will be made at the discretion of the Board and
will depend upon the Group’s earnings and financial condition, operating requirements, capital and investment
requirements, level of indebtedness and any other factors that the Board may deem relevant. The Company
will continue to re-evaluate its dividend policy in light of its financial condition and the prevailing economic
environment. Dividend distribution to the Shareholders is recognized as a liability in the period in which the
dividends are approved by the Shareholders or Directors, where appropriate.

The Company does not have any present plan to pay any dividends to the Shareholders in the foreseeable
future. However, the Company may distribute dividends in the future by way of cash or by other means that
the Board considers appropriate.

After due consideration of the Shareholders’ as well as the Company'’s long-term interests, the Board did not
recommend the payment of a final dividend for the Reporting Period.

As of the Latest Practicable Date, there was no arrangement under which a Shareholder has waived or agreed
to waive any dividend (including future dividends).

A fair review of the business of the Group as required by Schedule 5 to the Companies Ordinance, including
analysis of the Group’s financial performance, an indication of likely future developments in the Group’s
business, a description of the principal risks and uncertainties facing the Group and the Group’s key
relationships with its stakeholders who have a significant impact on the Group and on which the Group’s
success depends, is set out in the sections headed “Chairman’s Statement”, “Management Discussion and

Analysis”, “Corporate Governance Report” and “Environmental, Social and Governance Report” of this annual
report. These discussions form part of the Group’s business review.
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The Company aims to be the most customer-obsessed company in the world. The Group’s mission is to help
people discover their needs and use their talents in order to find their unique brand of happiness. To achieve
such mission and further strengthen the Group’s market leadership, the Group intends to pursue the following
strategies:

e continue to exceed users’ expectations;
e continue to strengthen our technological capabilities;
e further expand on our ecosystem and monetization capabilities; and

e selectively pursue strategic alliances, investments and acquisitions.

The Group is not subject to significant environmental risks. During the Reporting Period, the Group had not
been subject to any fines or other penalties due to non-compliance with environmental regulations, which
would likely to have a material and adverse effect on its business, financial conditions or results of operations.

More details of the environmental policies and performance of the Company are set forth in the section headed
“Environmental, Social and Governance Report” of this annual report.

The Group had 25,445 full-time employees as of December 31, 2022. The Group also used some third-party
labor outsourcing and labor dispatch services, though most of our employees were directly employed by us.
Substantially all of the Group’s employees are based in China, primarily at our headquarters in Beijing as well
as in Chengdu, Wuhan, Wuxi, Tianjin and other cities.

The Group's success depends on its ability to attract, retain and motivate qualified personnel. The Group adopts
high standards in recruitment with strict procedures to ensure the quality of new hires. The Group uses various
methods for our recruitment, including campus recruitment, online recruitment, internal recommendation and
recruitment through headhunter firms or agents, to satisfy its demand for different types of talents, and pay
competitive market salaries.
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The Group provides robust training programs for its employees, which it believes are effective in equipping
them with the necessary skillset and work ethic. As required by PRC laws, it participates in mandatory employee
social security schemes that are organized by municipal and provincial governments, including pension
insurance, unemployment insurance, maternity insurance, work-related injury insurance, medical insurance
and housing provident funds. The Group and its employees are required to bear the costs of the social security
schemes in proportion to a specified percentage. The Group is required under PRC law to make contributions to
employee social security plans directly at specified percentages of the salaries, bonuses and certain allowances
of our employees, up to a maximum amount specified by the local government from time to time.

The total remuneration expenses of the employees of the Group for the Reporting Period are set out in Note
10 to the Consolidated Financial Statements in this annual report.

The Group’s major customers primarily include advertisers, merchants and individuals. The Group’s top five
customers accounted for less than 30% of the Group’s total revenues for the Reporting Period. The Group's
major suppliers primarily include marketing service providers, cloud service providers and bandwidth service
providers. The Group's top five suppliers accounted for less than 30% of the Group’s purchasers for the
Reporting Period.

Details of movements in the property and equipment of the Group during the Reporting Period are set out in
Note 15 to the Consolidated Financial Statements in this annual report.

Details of the movements in the Company’s share capital during the Reporting Period are set out in Note 24 to
the Consolidated Financial Statements in this annual report.

Details of movements in the reserves of the Company during the Reporting Period are set out in Note 37 to
the Consolidated Financial Statements in this annual report. As of December 31, 2022, the Company had
distributable reserves amounting to RMB92,219.4 million.

Annual Report 2022



Report of the Board of Directors

As of December 31, 2022, the Group did not have any bank loans or other borrowings.

The Group has not issued any debentures during the Reporting Period.

Neither the Company nor any of its subsidiaries or Consolidated Affiliated Entities has purchased, sold or
redeemed any of the Company’s listed securities during the Reporting Period.

There is no provision for pre-emptive rights under the Articles of Association or the laws of the Cayman Islands
that would oblige the Company to offer new shares on a pro rata basis to the existing Shareholders.

The Company is not aware of any tax relief or exemption available to the Shareholders by reasons of their
holding of the Company’s securities. If the Shareholders are unsure about the taxation implications of
purchasing, holdings, disposing of, dealing in, or the exercise of any rights (including entitlements to any relief
of taxation) in relation to, the Shares, they are advised to consult an expert.

During the Reporting Period, the Group made approximately RMB22.7 million charitable and other donations.

Save as disclosed in this annual report, no contract of significance has been entered into among the Company
or any of its subsidiaries, the Consolidated Affiliated Entities and the Controlling Shareholders during the
Reporting Period.

No contract, concerning the management and administration of the whole or any substantial part of the
business of the Company was entered into or existing during the Reporting Period.
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The Company is committed to maintaining and promoting high standards of corporate governance which are
crucial to the Company’s development and safeguard the interests of the Shareholders. The Company has
adopted the principles and code provisions of the Corporate Governance Code as the basis of the Company’s
corporate governance practices during the Reporting Period. Information on the corporate governance
practices adopted by the Company is set forth in the section headed “Corporate Governance Report” of this
annual report.

Based on the information publicly available to the Company and to the best knowledge of the Directors, at
least 25% of the Company’s total issued shares, the prescribed minimum percentage of public float approved
by the Stock Exchange and permitted under the Listing Rules, was held by the public during the Reporting
Period and up to the Latest Practicable Date.

The Group may from time to time become a party to various legal, arbitral or administrative proceedings arising
in the ordinary course of its business. During the Reporting Period, the Group had not been a party to, and
was not aware of any threat of, any legal, arbitral or administrative proceedings, which would likely to have a
material and adverse effect on its business, financial conditions or results of operations.

The Group is subject to applicable laws and regulations in the PRC in respect of its business operations. During
the Reporting Period, the Group had not been and were not involved in any non-compliance incidents that
led to fines, enforcement action or other penalties that could, individually or in the aggregate, have a material
adverse effect on the Group's business, financial condition or results of operations, and the Group had been in
compliance with applicable laws and regulations in all material respects.

Save as otherwise disclosed in this annual report, there were no other significant events affecting the Group
which occurred after December 31, 2022 and up to the Latest Practicable Date.

The 2023 AGM of the Company will be held on Friday, June 16, 2023. A notice convening the 2023 AGM will
be published and dispatched to the Shareholders in the manner required by the Listing Rules in due course.
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For determining the entitlement to attend and vote at the 2023 AGM, the register of members of the Company
will be closed from Tuesday, June 13, 2023 to Friday, June 16, 2023 (both days inclusive), during which
period no transfer of shares of the Company will be registered. In order to be eligible to attend and vote at
the 2023 AGM, all properly completed transfer forms accompanied by the relevant share certificates must be
lodged with the Company’s branch share registrar in Hong Kong, Computershare Hong Kong Investor Services
Limited, at Shops 1712-1716, 17th Floor, Hopewell Centre, 183 Queen’s Road East, Wan Chai, Hong Kong,
for registration not later than 4:30 p.m. on Monday, June 12, 2023.

The Company is controlled through weighted voting rights. Each Class A Share has 10 votes per share and each
Class B Share has one vote per share except with respect to resolutions regarding a limited number of Reserved
Matters, where each Share has one vote. The Company's weighted voting rights structure will enable the WVR
Beneficiaries to exercise voting control over the Company notwithstanding the WVR Beneficiaries do not hold
a majority economic interest in the share capital of the Company. This allows the Company to benefit from
the continuing vision and leadership of the WVR Beneficiaries who will control the Company with a view to its
long-term prospects and strategy.

Shareholders and prospective investors are advised to be aware of the potential risks of investing in companies
with weighted voting rights structures, in particular that interests of the WVR Beneficiaries may not necessarily
always be aligned with those of the Shareholders as a whole, and that the WVR Beneficiaries will be in a
position to exert significant influence over the affairs of the Company and the outcome of Shareholders’
resolutions, irrespective of how other Shareholders vote. Prospective investors should make the decision to
invest in the Company only after due and careful consideration.

As of the Latest Practicable Date, the WVR Beneficiaries are Mr. SU Hua and Mr. CHENG Yixiao.

(1) Mr. SU Hua is interested in and controls, through Reach Best, 427,469,521 Class A Shares, representing
approximately 9.86% of the Company’s total issued share capital, approximately 9.86% of the voting
rights in the Company with respect to shareholder resolutions in relation to the Reserved Matters, and
approximately 38.06% with respect to matters other than the Reserved Matters.

(2) Mr. CHENG Yixiao is interested and controls, through Ke Yong, 338,767,480 Class A Shares and
43,770,873 Class B Shares, representing approximately 8.83% of the Company’s total issued share
capital, approximately 8.83% of the voting rights in the Company with respect to shareholder resolutions
in relation to the Reserved Matters, and approximately 30.56% with respect to matters other than the
Reserved Matters.

Class A Shares may be converted into Class B Shares on a one to one ratio. As of the Latest Practicable Date,
upon the conversion of all the issued and outstanding Class A Shares into Class B Shares, the Company will
issue 766,237,001 Class B Shares, representing approximately 21.48% of the total number of issued and
outstanding Class B Shares as of the Latest Practicable Date.
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The weighted voting rights attached to Class A Shares will cease when none of the WVR Beneficiaries have
beneficial ownership of any of the Class A Shares, in accordance with Rule 8A.22 of the Listing Rules. This may
occur:

(1) upon the occurrence of any of the circumstances set out in Rule 8A.17 of the Listing Rules, in particular
where both WVR Beneficiaries are: (1) deceased; (2) no longer members of the Board; (3) deemed by the
Stock Exchange to be incapacitated for the purpose of performing their duties as directors; or (4) deemed
by the Stock Exchange to no longer meet the requirements of directors set out in the Listing Rules;

(2) when the holders of Class A Shares have transferred to other persons the beneficial ownership of, or
economic interest in, all of the Class A Shares or the voting rights attached to them, other than in the

circumstances permitted by Rule 8A.18 of the Listing Rules;

(3) where the vehicles holding Class A Shares on behalf of both WVR Beneficiaries no longer comply with
Rule 8A.18(2) of the Listing Rules; or

(4) when all of the Class A Shares have been converted to Class B Shares.

DIRECTORS AND SENIOR MANAGEMENT

The Directors during the Reporting Period and up to the date of this annual report are:

Mr. SU Hua (T§ Z&) (Chairman of the Board)
Mr. CHENG Yixiao (12 —%£)

Mr. LI Zhaohui (Z=gA &)

Mr. ZHANG Fei (3R %)

Dr. SHEN Dou (3t £1)

Mr. LIN Frank (#Rfik 7K) (alias LIN Frank Hurst)

Mr. WANG Huiwen (F £ x7)
Mr. HUANG Sidney Xuande (& & &)
Mr. MA Yin (5§ %)
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The biographical details of the Directors are set out in “— Biographical Details and Other Information of the
Directors” below.

In accordance with article 17.19 of the Articles of Association, Mr. WANG Huiwen, Mr. HUANG Sidney Xuande
and Mr. MA Yin shall retire by rotation at the 2023 AGM and, being eligible for re-election at the 2023 AGM.
Details of the Directors to be re-elected at the 2023 AGM are set out in the circular to the Shareholders to be
dispatched in due course.

The Company has received, from each of the independent non-executive Directors, an annual confirmation of
his independence pursuant to Rule 3.13 of the Listing Rules. The Company considers all of the independent
non-executive Directors to be independent.

We set forth below the updated biographical details and other information of the Directors.

Mr. SU Hua (B E £ 4£)

Mr. SU Hua, aged 40, is our co-founder, executive Director and chairman of the Board. He is also a member
of the Remuneration Committee and holds directorship in certain subsidiaries of the Group. Mr. SU focused
primarily on formulating the Group’s long-term strategies and exploring new initiatives.

Mr. SU joined the Group in November 2013. Prior to that, Mr. SU worked as an engineer at Google China from
December 2006 to October 2008, and Baidu, Inc. (@ company listed on Nasdag with stock symbol of BIDU with
its secondary listing on the Stock Exchange with stock code of 9888) from January 2010 to May 2011.

Mr. SU received his bachelor’s degree in computer software from the School of Software, Tsinghua University
in Beijing, the PRC, in July 2005.

Mr. CHENG Yixiao (12 — £ % 4)

Mr. CHENG Yixiao, aged 39, is our co-founder, executive Director and Chief Executive Officer. He is also a
member of the Nomination Committee and holds directorship in certain subsidiaries of the Group. Mr. CHENG
is responsible for overseeing the management of the business and operations of the Group, including leading
the day-to-day operations, supervising product-related matters and strategic investments and acquisitions of
the Group.

Prior to founding the Group, Mr. CHENG was a software engineer and developer at Hewlett-Packard from
August 2007 to July 2009, and worked at Renren Inc. (a company listed on the New York Stock Exchange with
stock symbol of RENN) from September 2009 to February 2011. “GIF Kuaishou"”, our original mobile app for
users to create and share animated images, was launched by Mr. CHENG in 2011.

Mr. CHENG received his bachelor’s degree in software engineering from the Software College of Northeastern
University in Liaoning Province, the PRC, in July 2007.
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Mr. LI Zhaohui (Z= &R & 4 &)

Mr. LI Zhaohui, aged 47, is a non-executive Director. He is also a member of the Remuneration Committee.
As a non-executive Director, Mr. Ll is primarily responsible for providing professional advice to the Board.

Mr. LI joined Tencent Holdings Ltd (a company listed on the Stock Exchange with stock code of 700) in 2011,
and currently serves as the managing partner of Tencent Investment and the vice president of Tencent. He was
an investment principal at Bertelsmann Asia Investment Fund from September 2008 to May 2010.

Mr. LI also holds directorships at various other companies. He has served as a director of Howbuy Wealth
Management Co., Ltd. (a company whose shares are quoted on the National Equities Exchange and Quotations
with stock code of 834418) since December 2013. He has been a director of KE Holdings Inc. (“BEKE") (a
company listed on the New York Stock Exchange with stock symbol of BEKE and on the Hong Kong Stock
Exchange with stock code of 2423) since December 2018. He has been a director of Zhihu Inc. (a company
listed on the New York Stock Exchange with stock symbol of ZH and on the Hong Kong Stock Exchange
with stock code of 2390) since September 2015. He was previously a director of Missfresh Limited (“MF") (a
company listed on Nasdaq with stock symbol of MF) from June 2017 to November 2021, and a non-executive
director of Fenbi Ltd. (a company listed on the Hong Kong Stock Exchange with stock code of 2469 since
January 2023) from December 2020 to March 2023.

Mr. LI received his bachelor’s degree in economics (majoring in enterprise management) from Peking University
in Beijing, the PRC, in July 1998 and his MBA degree from Duke University Fuqua School of Business in North
Carolina, the United States, in May 2004.

Mr. ZHANG Fei GRZ 5% 4)

Mr. ZHANG Fei, aged 50, is a non-executive Director. He is also a member of the Nomination Committee. As
a non-executive Director, Mr. ZHANG, together with other members of the Board, provides oversight in respect
of the formulation of business plans and strategic and major decisions of the Group.

Mr. ZHANG has over 20 years of venture capital experience, with a focus in the areas of Al/cloud computing,
social/digital media and entertainment, and electric vehicle/autonomous driving. He was a partner at Ceyuan
Ventures (5% R &3%) in Beijing from 2004 to 2007, where he set up and managed a venture fund and led
investments in multiple portfolios. Since January 2011, Mr. ZHANG was a partner of 5Y Capital (formerly
known as Morningside Venture Capital). Around 2016, he founded and has been a fund manager and the
Responsible Officer of Neumann Advisory Hong Kong Limited, a SFC Type 9 licensed corporation.

Mr. ZHANG received his bachelor’s degree of engineering in automation and control from the Shanghai Jiao

Tong University in Shanghai, the PRC, in July 1994, and his MBA degree from the China Europe International
Business School in Shanghai, the PRC, in May 1999.
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Dr. SHEN Dou (Bt & {# 1)

Dr. SHEN Dou, aged 43, is a non-executive Director. As a non-executive Director, Dr. SHEN is primarily
responsible for strategic planning, major business decisions, and corporate governance for the Group.

Dr. SHEN currently serves as an executive vice president of Baidu, Inc. (a company listed on Nasdaqg with stock
symbol of BIDU with secondary listing on the Hong Kong Stock Exchange with stock code of 9888) and the
president of Baidu Al Cloud Group, overseeing the development of Al Cloud. Dr. SHEN joined Baidu in 2012
and has served in various management roles, including web search, display advertising, the financial services
group and mobile products. Since May 2022, Dr. SHEN has taken charge of Baidu Al Cloud Group (ACG).
Prior to joining Baidu, Dr. SHEN worked in Microsoft headquarter and was responsible for R&D management
in relation to search behaviour and semantic advertising, where he subsequently founded BuzzlLabs, Inc., a
company engaged in social media monitoring and analysis, which was acquired by CityGrid Media in 2011.
Dr. SHEN has published more than 40 papers in international conferences and journals, and held more than
10 patents on Internet search and computational advertising. Currently, he serves as the vice president of
The Association for Computing Machinery’s (ACM) Special Interest Group on Knowledge Discovery and Data
Mining (SIGKDD) China Chapter.

Dr. SHEN holds directorships at various other companies. Dr. SHEN has been a director of Beijing Xiaodu
Interactive Entertainment Technology Co., Ltd. (3t 5 /NE B R EH% B BR 22 7]) since January 2018, and the
chairman of Beijing Xiaodu Interactive Entertainment Technology Co., Ltd. (3t /NE B IR B AR A &)) since
September 2020. Dr. SHEN has been a director of iQlYI, Inc. (a company listed on Nasdaqg with stock symbol
of 1Q) since September 2019. He was previously a director of Trip.com (a company listed on Nasdag with stock
symbol of TCOM with secondary listing on the Hong Kong Stock Exchange with stock code of 9961) from
October 2019 to June 2022 and a director of Uxin Limited (a company listed on Nasdaq with stock symbol of
UXIN) from May 2018 to November 2019.

Dr. SHEN received his bachelor’s degree in Information Engineering (Computer Technology) from North
China Electric Power University in Beijing, the PRC, in June 2001, a master’s degree in Computer Science and
Technology from Tsinghua University in Beijing, the PRC, in July 2004, and a Ph.D. degree in Computer Science
from the Hong Kong University of Science and Technology in Hong Kong in November 2007. Dr. SHEN was
awarded by Beijing Overseas Talent Service Joint Council At =R /&4MNE A T1EBEE) as “Beijing High Caliber
Talent from Overseas (3t R T /& 9= |8 /X A7) and “Beijing Distinguished Expert (3t R T 45 I & )" in
July 2014. Dr. SHEN was also acknowledged by Beijing Senior Specialized Technique Qualification Evaluation
Committee Jt R TT S M HE XM E KT ZE B €) as a senior engineer (1F i5 4% T 2 f) in Computer
Technology in May 2018.

Mr. LIN Frank (#kfiR K 5t %) (alias LIN Frank Hurst)

Mr. LIN Frank, aged 58, is a non-executive Director. As a non-executive Director, Mr. LIN is primarily
responsible for participating in the formulation of business plans and strategic and major decisions of the
Group.

Mr. LIN has been a co-founder and general partner of DCM China, a technology venture capital firm, since
2006. He co-founded and was the chief operations officer of SINA Corporation (a company listed on Nasdaq
with stock symbol SINA), helping to guide it to become the first Chinese internet company to list in the United
States.
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Mr. LIN also holds directorships at various listed companies, including China Online Education Group (a
company listed on the New York Stock Exchange with stock symbol COE) since June 2013, Vipshop Holdings
Limited (a company listed on the New York Stock Exchange with stock symbol VIPS) since January 2011,
Tuniu Corporation (a company listed on Nasdag with stock symbol TOUR) since December 2009, GigaCloud
Technology Inc (a company listed on Nasdaq since August 2022 with stock symbol GCT) since November 2006
and QuantaSing Group Ltd (a company listed on Nasdaq since January 2022 with stock symbol QSG) since May
2022. He was previously a director of 58.com Inc. (a company listed on the New York Stock Exchange with
stock symbol WUBA and delisted on September 18, 2020) from March 2010 to April 2020.

Mr. LIN received his bachelor’s degree in engineering from Dartmouth College in New Hampshire, the United
States in June 1988, and his MBA degree from Stanford University in California, the United States, in June
1993.

Mr. WANG Huiwen (£ £ X £ 4)

Mr. WANG Huiwen, aged 44, is an independent non-executive Director. He is also the chairman of both
Nomination Committee and Corporate Governance Committee, and a member of the Audit Committee and
the Remuneration Committee. He is primarily responsible for supervising and providing independent judgment
to the Board.

Mr. WANG has over 10 years of managerial and operational experience in the internet industry. In December
2005, he co-founded xiaonei.com. xiaonei.com was sold to China InterActive Corp in October 2006, which was
later renamed as Renren Inc. (a company listed on the New York Stock Exchange with stock symbol of RENN).
In January 2009, he co-founded taofang.com and worked there from June 2008 to October 2010. In 2010,
Mr. WANG co-founded Meituan (a company listed on the Stock Exchange with stock code of 3690) and served
as its executive director from October 2015 to March 2023, and has been serving as its non-executive director
since March 2023.

Mr. WANG received his bachelor’s degree in electronic engineering from Tsinghua University in Beijing, the
PRC, in July 2001.

Mr. HUANG Sidney Xuande (& 5 & % &)

Mr. HUANG Sidney Xuande, aged 57, is an independent non-executive Director. He is also the chairman
of both Audit Committee and Remuneration Committee, and a member of the Nomination Committee and
Corporate Governance Committee. He is primarily responsible for supervising and providing independent
judgment to the Board.

Mr. HUANG has over 15 years of experience in the technology and internet industry. He is currently a senior
advisor of JD.com, Inc. (a company listed on Nasdaq with stock symbol of JD with its secondary listing on the
Stock Exchange with stock code of 9618) and was its chief financial officer from September 2013 until his
retirement in September 2020, including the last three months as an executive coach to his successor.

Annual Report 2022



Report of the Board of Directors

Mr. HUANG has served as an independent non-executive director of Tuya Inc. (a company listed on the New
York Stock Exchange with stock symbol of TUYA and on the Stock Exchange with stock code of 2391) since
July 2022. He has been an independent director of Yatsen Holding Limited (a company listed on the New York
Stock Exchange with stock symbol of YSG) since November 2020.

Mr. HUANG previously served as chief financial officer of Vancelnfo Technologies Inc. and its successor
company, Pactera Technology International Ltd., from July 2006 to September 2013. He was also the chief
operating officer of Vancelnfo Technologies Inc. from 2008 to 2010 and the co-president from 2011 to 2012.
He also served as chief financial officer at two China-based companies in the technology and internet sectors
between August 2004 and March 2006. He was an investment banker at Citigroup Global Markets Inc. in
New York from August 2002 to July 2004. He held various positions including audit manager at KPMG LLP
from January 1997 to August 2000 and qualified as a Certified Public Accountant in the State of New York in
October 1999.

Mr. HUANG is currently a Foundation Fellow and was an Academic Visitor focusing on geoeconomics from
October 2021 to September 2022 at St Antony’s College of Oxford University in the United Kingdom. He
received his bachelor’s degree in accounting from Bernard M. Baruch College of The City University of New
York in the United States, in February 1997, and his MBA degree from the Kellogg School of Management at
Northwestern University in the United States, in June 2002.

Mr. MA Yin (5§ & % %)

Mr. MA Yin, aged 49, is an independent non-executive Director. He is also a member of the Audit Committee,
the Remuneration Committee, the Nomination Committee and the Corporate Governance Committee. He is
primarily responsible for supervising and providing independent judgment to the Board.

Mr. MA has been the general manager of Aranya Holdings Group Co., Ltd. (F1] Bl 25 ¥ i & B A [R A &) since
February 2014. From April 2006 to September 2013, Mr. MA served various managerial roles at Yeland Group
Co., Ltd. ({E3 & B & 15 AR 2 7], subsequently renamed HNA Investment Group Co., Ltd. (E#i1% & & B ik
AR AR]) In 2015, and is a company listed on the Shenzhen Stock Exchange with stock code of 000616),

including vice president, executive vice president, and president. He was a director of HNA Investment Group
Co., Ltd. (B IRE £ B D AR A 7)) from April 2007 to September 2013.

Mr. MA received his executive MBA degree from Peking University in Beijing, the PRC, in July 2009.
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We set forth below the updated biographical details and other information of our senior management
members.

Mr. SU Hua (78 2 % 4)

Mr. SU Hua, aged 40, is our co-founder, executive Director and chairman of the Board. For further details, see
“— Biographical Details and Other Information of the Directors — Executive Directors” above.

Mr. CHENG Yixiao (78 — £ % 4)

Mr. CHENG Yixiao, aged 39, is our co-founder, executive Director, and Chief Executive Officer. For further
details, see “— Biographical Details and Other Information of the Directors — Executive Directors” above.

Mr. CHONG Nicholas Yik Kay (§& Z53# 5% 4)

Mr. CHONG Yik Kay, aged 55, has retired from his role as the chief financial officer of the Company with
effect from January 17, 2022. For details, please refer to the announcement of the Company dated January 17,
2022.

Mr. CHEN Dingjia (B & {£ 5% 1)

Mr. CHEN Dingjia, aged 41, has resigned from his role as the chief technology officer of the Company with
effect from January 18, 2023. For details, please refer to the announcement of the Company dated January 17,
2023.

Mr. JIN Bing (& R &£ 4)

Mr. JIN Bing, aged 45, has been appointed as our chief financial officer with effect from January 17, 2022. He
is primarily responsible for overall finance (accounting, financial management, etc.), audit and internal controls,
and capital market activities of our Group.

Mr. JIN has strong and diversified financial background and experience. From August 2010 to March 2014, Mr.
JIN worked at Citi's China Investment Banking Department. From March 2014 to April 2017, Mr. JIN served
several positions including as the Head of China Technology of Investment Banking and Capital Markets, Asia
Pacific, at Credit Suisse, where he worked with many listed and private Chinese technology companies for
various financing and mergers and acquisitions transactions. From May 2017 to April 2021, Mr. JIN served as
the chief financial officer of Joyy Inc. (formerly known as YY Inc., a company listed on Nasdaq with stock code
of YY). From May 2021 to January 2022, Mr. JIN served as the chief financial officer of Zuoyebang. He also
previously worked in other areas including public service, consulting and corporate banking.

Mr. JIN received his bachelor’s degree in English from Beijing Foreign Studies University, the PRC, in June 2000,
his master’s degree in Pacific International Affairs from the University of California, San Diego, the United
States, in June 2004, and his MBA degree from the Wharton School of the University of Pennsylvania, the
United States, in May 2010.
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Each of the executive Directors has entered into a service contract with the Company for a term of three years
from January 1, 2023 to December 31, 2025, subject to retirement as and when required under the Articles
of Association. The service contract could be terminated in accordance with its terms and conditions or by
either party giving to the other not less than three months’ prior notice in writing. No annual director’s fees are
payable to the executive Directors under the current arrangement.

Each of the non-executive Directors has entered into an appointment letter with the Company. The initial term
of their appointment shall be three years from the Listing Date, subject to retirement as and when required
under the Articles of Association. The appointment letter could be terminated in accordance with its terms and
conditions or by either party giving to the other not less than one month’s prior notice in writing. Under these
appointment letters, the non-executive Directors are not entitled to receive annual salaries in their capacity as
non-executive Directors.

Each of the independent non-executive Directors has entered into an appointment letter with the Company.
The initial term of their appointment shall be three years from the Listing Date, subject to retirement as and
when required under the Articles of Association. The appointment letter could be terminated in accordance
with its terms and conditions or by either party giving to the other not less than one month’s prior notice in
writing. On February 20, 2023, each of the independent non-executive Directors entered into an attachment
to his appointment letter with the Company, under which each of the independent non-executive Directors
will receive an annual director’s fee of HK$750,000 with effect from April 1, 2023. The Board, with
recommendation from the Remuneration Committee, has approved the remuneration of the independent non-
executive Directors with reference to their qualifications, experience, responsibilities and time commitment to
the Company.

Save as disclosed above, none of the Directors has or will have a service contract with any member of the
Group, other than contracts expiring or determinable by the employer within one year without the payment of
compensation (other than statutory compensation).

Details of the emoluments of the Directors during the Reporting Period are set out in Note 10(b) to the
Consolidated Financial Statements in this annual report.

1

Save as disclosed in Note 10(b)(v) to the Consolidated Financial Statements in this annual report and in “—
Connected Transactions” in this section below, to the best knowledge of the Directors, none of the Directors
or any entity connected with a Director, is or was materially interested, either directly or indirectly, in any
transaction, arrangement or contract of significance to which the Company or any of its subsidiaries or fellow
subsidiaries was a party subsisting during or at the end of the year ended December 31, 2022.
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Save as disclosed in “— Pre-IPO and Post-IPO Share Incentive Plans” in this section below, at no time during the
Reporting Period were rights to acquire benefits by means of the acquisition of Shares in or debentures of the
Company granted to any Director or their respective spouse or children under 18 years of age, or were any such
rights exercised by them; or was the Company or any of its subsidiaries or any of its holding companies or any
of subsidiaries of its holding companies a party to any arrangement to enable the Directors, or their respective
spouse or children under 18 years of age, to acquire such rights in any other body corporate.

Dr. SHEN Dou is currently the chairman and director of Beijing Xiaodu Interactive Entertainment Technology
Co., Ltd. (Jb 7/ NE B IR B AR 2 7)), the business of which involves operations of a short video app.

Save as disclosed in this annual report and except for the interests of the Controlling Shareholders in the Group,
during the Reporting Period, neither the Controlling Shareholders nor any of the Directors had any interest in
a business, apart from the business of the Group, which competes or is likely to compete, directly or indirectly,
with the Group’s business, which would require disclosure under Rule 8.10 of the Listing Rules.

The remuneration of the Directors is paid in the form of salaries, allowances, benefits in kind, pension scheme
contributions and share-based payments.

The Company has established the Remuneration Committee in compliance with Rule 3.25 of the Listing Rules
and with written terms of reference in compliance with the Corporate Governance Code. The primary duties
of the Remuneration Committee are to review and make recommendations to the Board regarding the terms
of remuneration packages, bonuses and other compensation payable to the Directors and senior management,
having regard to the factors such as the level of remuneration paid by comparable companies, the time
commitment and responsibilities of the Directors and senior management, and the employment conditions of
the Group.

The Directors and the senior management members are eligible participants of the Pre-IPO ESOP, Post-IPO
Share Option Scheme and Post-IPO RSU Scheme.

Mr. SU Hua waived a substantial portion of his discretionary bonuses for the year ended December 31, 2022,
and agreed to waive his discretionary bonus entitlement from the Company for the year ending December 31,
2023. Save as disclosed above, none of the other Directors waived or agreed to waive any remuneration and
there were no emoluments paid by the Group to any of the Directors as an inducement to join, or upon joining
the Group, or as compensation for the loss of office.

Details of the emoluments of the Directors, and five highest paid individuals during the Reporting Period are set
out in Note 10 to the Consolidated Financial Statements in this annual report.
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Details of the retirement and employee benefits scheme of the Company are set out in Note 10 to the
Consolidated Financial Statements in this annual report.

A permitted indemnity provision for the benefit of the Directors is currently in force. Pursuant to article 39.1
of the Articles of Association, a Director is entitled to be indemnified out of the assets of the Company against
all losses or liabilities incurred or sustained by him as a Director in defending any proceedings, whether civil
or criminal, in which judgment is given in his favor, or in which he is acquitted. The Company has taken out
and maintained appropriate insurance coverage in respect of potential legal actions against its Directors and
officers.

In accordance with the archiving notice submitted through the Disclosure of Interests Online (DION) System,
as far as the Directors are aware and as of December 31, 2022, the interests or short positions of the Directors
and the chief executive in any Shares, underlying Shares and debentures of the Company or any associated
corporations (within the meaning of Part XV of the SFO), which shall be notified to the Company and the
Stock Exchange pursuant to Divisions 7 and 8 of Part XV of the SFO (including interests and short positions
which have been taken or deemed to have been taken under such provisions of the SFO) or which is required,
pursuant to Section 352 of the SFO, to be entered in the register maintained by the Company referred to
therein, or which is required to be notified to the Company and the Stock Exchange pursuant to the Model
Code contained in the Listing Rules, is set forth below:
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Approximate
percentage of
shareholding

Number and of each class of

Approximate
percentage of

shareholding in

the issued and
outstanding

Capacity/Nature of class of shares  shares in the share capital of
Name interest held® Company® the Company
Class A Shares — Mr. SU Hua
Reach Best® Beneficial interest 427,469,521 55.79% 9.92%
Class A Shares
Vistra Trust (Singapore) Pte. Trustee®@ 427,469,521 55.79% 9.92%
Limited Class A Shares
Mr. SU Hua Beneficiary of a trust@ 427,469,521 55.79% 9.92%
Founder of a trust@ Class A Shares
Class A Shares — Mr. CHENG Yixiao
Ke Yong® Beneficial interest 338,767,480 44.21% 7.86%
Class A Shares
Vistra Trust (Singapore) Pte. Trustee® 338,767,480 44.21% 7.86%
Limited Class A Shares
Mr. CHENG Yixiao Beneficiary of a trust® 338,767,480 44.21% 7.86%
Founder of a trust® Class A Shares
Class B Shares — Mr. SU Hua
Reach Best® Beneficial interest 54,713,783 1.54% 1.27%
Class B Shares
Vistra Trust (Singapore) Pte. Trustee@ 54,713,783 1.54% 1.27%
Limited Class B Shares
Mr. SU Hua Beneficiary of a trust@ 60,412,886 1.70% 1.40%
Founder of a trust and Class B Shares
other@
Class B Shares — Mr. CHENG Yixiao
Ke Yong® Beneficial interest 43,770,873 1.24% 1.02%
Class B Shares
Vistra Trust (Singapore) Pte. Trustee® 43,770,873 1.24% 1.02%
Limited Class B Shares
Mr. CHENG Yixiao Beneficiary of a trust® 47,017,643 1.33% 1.09%
Founder of a trust® Class B Shares
Beneficial interest®
Class B Shares — Mr. ZHANG Fei
Mr. ZHANG Fei Founder of a trust@ 15,137,509 0.43% 0.35%

Class B Shares
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As of December 31, 2022, the Company had 4,310,017,329 issued and outstanding share capital in total, comprising
766,237,001 Class A Shares and 3,543,780,328 Class B Shares.

The entire interest in Reach Best is held by an entity wholly owned by Vistra Trust (Singapore) Pte. Limited as trustee for a trust
established by Mr. SU Hua (as settlor) for the benefit of Mr. SU Hua and his family. Mr. SU Hua is deemed to be interested in
the 427,469,521 Class A Shares and 54,713,783 Class B Shares held by Reach Best under the SFO as of December 31, 2022.

As of December 31, 2022, Mr. SU Hua is also deemed to be interested in the 5,699,103 outstanding and unexercised options
underlying Class B Shares pursuant to the Pre-IPO ESOP of the Company.

The entire interest in Ke Yong is held by an entity wholly owned by Vistra Trust (Singapore) Pte. Limited as trustee for a trust
established by Mr. CHENG Yixiao (as settlor) for the benefit of Mr. CHENG Yixiao and his family. Mr. CHENG Yixiao is deemed
to be interested in the 338,767,480 Class A Shares and 43,770,873 Class B Shares held by Ke Yong under the SFO as of
December 31, 2022.

As of December 31, 2022, Mr. CHENG Yixiao is also deemed to be interested in the 3,246,770 outstanding and unexercised
options underlying Class B Shares pursuant to the Post-IPO Share Option Scheme of the Company.

Mr. ZHANG Fei is deemed to be interested in the 15,137,509 Class B Shares held by an entity controlled by the trustee of a
discretionary trust, of which Mr. ZHANG Fei is a founder, under the SFO.

Percentage of
Amount of shareholding in

Nature of Associated registered  the associated

Name interest® corporations capital (RMB) corporation®

Mr. SU Hua Beneficial interest Hangzhou Youqu® 10,000,000 90.00%

Beijing One Smile® 10,000,000 32.32%

Mr. CHENG Yixiao Beneficial interest  Beijing One Smile® 10,000,000 25.86%
Notes:

M

)

(4)

All interests stated are long position.

Hangzhou Youqu is a Consolidated Affiliated Entity and is owned as to 90% and 10% by Mr. SU Hua and Ms. PENG
Xiaochun, respectively.

Beijing One Smile is a Consolidated Affiliated Entity and is owned as to (i) 32.32% by Mr. SU Hua, (ii) 29.24% by Mr. YANG
Yuanxi, (iii) 25.86% by Mr. CHENG Yixiao, (iv) 7.40% by Mr. YIN Xin, and (v) 5.18% by Ms. HU Changjuan.

The calculation is based on the registered capital of Beijing One Smile and Hangzhou Youqu, respectively.
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Save as disclosed above, as far as the Directors are aware and as of December 31, 2022, none of the Directors
or the chief executive of the Company had or was deemed to have any interest or short position in the Shares,
underlying Shares or debentures of the Company or its associated corporations (within the meaning of Part XV
of the SFO) that was required to be notified to the Company and the Stock Exchange pursuant to Divisions 7
and 8 of Part XV of the SFO (including interests and short positions which they were taken or deemed to have
taken under such provisions of the SFO), or required to be recorded in the register required to be kept under
Section 352 of the SFO, or as otherwise notified to the Company and the Stock Exchange pursuant to the
Model Code.

In accordance with the archiving notice submitted through the Disclosure of Interests Online (DION) System, as
far as the Directors are aware and as of December 31, 2022, the following persons (other than the Directors
and chief executive of the Company) had interests or short positions in the Shares or underlying Shares which
fall to be disclosed to the Company under the provisions of Divisions 2 and 3 of Part XV of the SFO as recorded
in the register required to be maintained by the Company pursuant to Section 336 of the SFO:

Approximate

Approximate percentage of

percentage of shareholding in

shareholding the issued and

Number and of each class of  outstanding

Capacity/Nature of class of shares  shares in the share capital of

Name interest held® Company® the Company®

Class B Shares — Tencent Shareholders

Tencent Mobility Limited? Beneficial interest 506,143,854 14.28% 11.74%
Class B Shares

Morespark Limited@ Beneficial interest 53,619,657 1.51% 1.24%
Class B Shares

Parallel Nebula Investment Limited?  Beneficial interest 83,127,760 2.35% 1.93%
Class B Shares

Image Frame Investment (HK) Beneficial interest 80,048,189 2.26% 1.86%
Limited®@ Class B Shares

TPP Follow-on | Holding F Limited?  Beneficial interest 6,003,614 0.17% 0.14%
Class B Shares

THL A25 Limited® Beneficial interest 492,650 0.01% 0.01%
Class B Shares

THL A6 Limited®@ Beneficial interest 104,033 0.003% 0.002%

Class B Shares

Class B Shares — DCM Shareholders

DCM Ventures China Fund Beneficial interest 222,181,697 6.27% 5.16%
(DCM VI, LP® Class B Shares
DCM VI L.P. @ Beneficial interest 21,406,231 0.60% 0.50%

Class B Shares
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m As of December 31, 2022, the Company had 4,310,017,329 issued and outstanding share capital in total, comprising 766,237,001
Class A Shares and 3,543,780,328 Class B Shares.

@ Tencent Mobility Limited, Morespark Limited, Parallel Nebula Investment Limited, Image Frame Investment (HK) Limited, TPP Follow-
on | Holding F Limited, THL A25 Limited and THL A6 Limited are ultimately controlled by Tencent Holdings Limited, a company listed
on the Stock Exchange (stock code: 700).

€ DCM Investment Management VII, L.P. is the general partner of each of DCM Ventures China Fund (DCM VII), L.P. and DCM VII L.P.
and DCM International VII, Ltd. is the general partner of DCM Investment Management VI, L.P.

Save as disclosed above, as of December 31, 2022, the Directors were not aware of any person (who were not
Directors or chief executive of the Company) who had an interest or short position in the Shares or underlying
Shares of the Company which would fall to be disclosed under Divisions 2 and 3 of Part XV of the SFO, or which
would be required, pursuant to Section 336 of the SFO, to be recorded in the register referred to therein.

PRE-IPO AND POST-IPO SHARE INCENTIVE PLANS

The following is a summary of the principal terms of the amended and restated share incentive plan of the
Company as approved and adopted pursuant to the written resolutions of all Shareholders of the Company
dated February 6, 2018 as amended from time to time. The terms of the Pre-IPO ESOP are not subject to the
provisions of Chapter 17 of the Listing Rules. For detailed information of share options granted to the Directors,
members of the senior management and other connected persons of the Company under the Pre-IPO ESOP,
please refer to “Statutory and General Information — 4. Pre-IPO ESOP” in Appendix V of the Prospectus.

The purpose of the Pre-IPO ESOP is to promote the success of the Company and the interests of its Shareholders
by providing a means through which the Company may grant equity-based incentives to attract, motivate,
retain and reward certain officers, employees, Directors and other eligible persons and to further link the
interests of award recipients under the Pre-IPO ESOP with those of the Shareholders generally.

Awards under the Pre-IPO ESOP may be granted only to those persons that the Administrator (as defined
below) determines to be Eligible Persons. An “Eligible Person” means any person who qualifies as one of the
following at the time of grant of the respective Award (as defined below):

(@) an officer (whether or not a Director) or employee of the Company or any of its affiliates;

(b) any member of the Board; or

(c) any director of one of the Company’s affiliates, or any individual consultant or advisor who renders or
has rendered bona fide services (other than services in connection with the offering or sale of securities of

the Company or one of its affiliates, as applicable, in a capital raising transaction or as a market maker or
promoter of that entity’s securities) to the Company or one of its affiliates.
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An advisor or consultant may be selected as an Eligible Person pursuant to paragraph (c) above only if such
person’s participation in the Pre-IPO ESOP would not adversely affect the Company’s compliance with any
applicable laws. Subject to the provisions of the Pre-IPO ESOP, the Administrator may, from time to time, select
from among all Eligible Persons to whom Awards in the form of options (“Options”) and restricted share
awards (“Restricted Shares”) (collectively “Awards”) shall be granted and shall determine the nature and
amount of each option.

The maximum aggregate number of Shares which may be issued is 711,946,697, subject to any adjustments
for other dilutive issuances, representing approximately 16.43% of the issued share capital of the Company (on
a one share one vote basis) as at the date of this annual report.

The Pre-IPO ESOP is administered by and all Awards under the Pre-IPO ESOP are authorized by the
Administrator. The “Administrator” means the Board or a committee of the Board to administer all or
certain aspects of the Pre-IPO ESOP. Any such committee shall be comprised solely of one or more Directors
or such number of Directors as may be required under applicable law and the Memorandum and Articles of
Association. The Board or the committee, as the case may be, may delegate its powers under the Pre-IPO ESOP
or different levels of authority to different committees or one or more officers of the Company to the extent
permitted by the Companies Act and any other applicable laws. Pursuant to the delegation of power and
authority, actions by such committees or officers shall constitute actions by the Administrator. Unless otherwise
provided in the Memorandum and Articles of Association or the applicable charter of any Administrator: (a) a
majority of the members of the acting Administrator shall constitute a quorum, and (b) the vote of a majority of
the members present assuming the presence of a quorum or the unanimous written consent of the members
of the Administrator shall constitute action by the acting Administrator.

Subject to the express provisions of the Pre-IPO ESOP, the Administrator is authorized and empowered to do all
things it deems necessary or desirable in connection with the authorization of Awards and the administration
of the Pre-IPO ESOP (in the case of a committee or delegation to one or more officers, within the authority
delegated to that committee or person(s)).

The Administrator is authorized to approve and grant Awards to participants in accordance with the terms of
the Pre-IPO ESOP. Awards granted will be evidenced by an agreement (“Award Agreement”) between the
Company and the participant in the form approved by the Administrator. The Award Agreement evidencing
an Award shall contain the terms established by the Administrator for that Award, as well as any other
terms, provisions, or restrictions that the Administrator may impose on the Award; in each case subject to the
applicable provisions and limitations under the Pre-IPO ESOP. The Administrator may require that the recipient
of an Award promptly execute and return to the Company his or her Award Agreement evidencing the Award.
In addition, the Administrator may require that the spouse of any married recipient of an Award also promptly
execute and return to the Company the Award Agreement evidencing the Award granted to the recipient or
such other spousal consent form that the Administrator may require in connection with the grant of the Award.
There is no amount payable on application or acceptance of the Awards that is specified under the terms of the
Pre-IPO ESOP.
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Exercise price

Subject to the following provisions under the Pre-IPO ESOP, the Administrator will determine the purchase
price per share of the ordinary shares covered by each Option (the “exercise price” of the Option) at the
time of the grant of the Option, which exercise price will be set out in the applicable Award Agreement
subject to certain pricing limit as set out in the Pre-IPO ESOP.

Payment

The Company will not be obligated to deliver certificates for the ordinary shares to be purchased on
exercise of an Option unless and until it receives full payment of the exercise price therefor, all related
withholding obligations have been satisfied, and all other conditions to the exercise of the Option set forth
in the Pre-IPO ESOP or in the Award Agreement have been satisfied. The purchase price of any ordinary
shares purchased on exercise of an Option must be paid in full at the time of each purchase in such lawful
consideration as may be permitted or required by the Administrator.

Vesting and Term

The Administrator will determine the vesting and/or exercisability provisions of each Option (which
may be based on performance criteria, passage of time or other factors or any combination thereof),
which provisions will be set out in the applicable Award Agreement. Unless the Administrator otherwise
expressly provides, once exercisable an Option will remain exercisable until the expiration or earlier
termination of the Option. To the extent required to satisfy applicable securities laws and subject to early
termination as set out the Pre-IPO ESOP, no Option (except an Option granted to an officer, Director, or
consultant of the Company or any of its Affiliates) shall vest at a rate of less than 20% per year over five
years after the date the Option is granted unless otherwise provided by the Administrator.

Each Option shall expire not more than 10 years after its date of grant, subject to earlier termination as
provided in or pursuant to the Pre-IPO ESOP. Any payment of cash or allotment of shares in payment for
or pursuant to an Option may be delayed until a future date if specifically authorized by the Administrator
in writing and by the participant.

Exercise

The Option, to the extent then vested, shall become exercisable upon the earlier of (i) the Listing Date,
(ii) the occurrence of a change in control event (as defined under the Pre-IPO ESOP); except that, the
Administrator, subject to applicable laws and regulations, expressly provides that the Option could also
become exercisable during one or several window periods before either of the dates mentioned above.
Any exercisable Option will be deemed to be exercised when the Company receives written notice of such
exercise from the participant (on a form and in such manner as may be required by the Administrator),
together with any required payment and any written statement required under the Pre-IPO ESOP.
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Purchase Price

Subject to paragraph (b) below, the Administrator will determine the purchase price per share of the
ordinary shares covered by each award of Restricted Shares (“Share Award") at the time of grant of the
Award. In no case will such purchase price be less than the par value of the ordinary shares.

Payment

The Company will not be obligated to record in the Company’s register of members, or issue certificates
evidencing, ordinary shares awarded under the Share Award unless and until it receives full payment of
the purchase price therefor and all other conditions to the purchase, as determined by the Administrator,
have been satisfied, at which point the relevant shares shall be issued and noted in the Company's register
of members. The purchase price of any shares subject to a Share Award must be paid in full at the time
of the purchase in such lawful consideration as may be permitted or required by the Administrator.

Vesting and Term

The restrictions imposed on the ordinary shares subject to a Share Award (which may be based on
performance criteria, passage of time or other factors or any combination thereof) will be set out in the
applicable Award Agreement. To the extent required to satisfy applicable securities laws, the restrictions
imposed on the ordinary shares subject to a Share Award (other than an Award granted to an officer,
Director, or consultant of the Company or any of its Affiliates, which may include more restrictive
provisions) shall lapse as to such shares, subject to repurchase as set out in the Pre-IPO ESOP, at a rate of
at least 20% of the shares subject to the Award per year over the five years after the date the Award is
granted.

A Share Award shall either vest or be repurchased by the Company not more than 10 years after the date
of grant subject to repurchase and early termination as provided in or pursuant to the Pre-IPO ESOP. Any
payment of cash or allotment of shares in payment for a Share Award may be delayed until a future date
if specifically authorized by the Administrator in writing and by the participant.

The Pre-IPO ESOP was terminated upon the Listing and the Company did not grant further Awards under the
Pre-IPO ESOP thereafter, but in all other respects the terms of the Pre-IPO ESOP shall remain in full force and
effect and the Awards granted prior to the termination shall continue to be valid and exercisable in accordance
with the terms of the Pre-IPO ESOP.
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Up to the Listing Date, the Company has granted Options under the Pre-IPO ESOP to 7,020 grantees (including
Directors, officer and other employees of the Company) to subscribe for an aggregate of 626,184,514 Shares,
a portion of which corresponding to 363,146,799 Shares has been exercised. All these 363,146,799 Shares
have been issued as Class B Shares upon the Listing. No consideration has been paid by the grantees for the
grant of Options under the Pre-IPO ESOP. For details, please refer to “Statutory and General Information — 4.
Pre-IPO ESOP — Outstanding share options granted” in Appendix V of the Prospectus. Up to the Listing Date,
the Company has not issued any Restricted Shares under the Pre-IPO ESOP.

There is no Options or Restricted Share available for grant under the Pre-IPO ESOP upon the Listing.

The table below shows the details of movements of Options granted to each participant or each category of
participants under the Pre-IPO ESOP:

Number
of Class Weighted Number of
B Shares average (Class B Shares

underlying Number  price of Class Number Number  underlying
Options  of Options BShares  of Options  of Options Options

outstanding  exercised  immediately lapsed  cancelled  outstanding
asof  duringthe  beforethe  duringthe  during the as of
Vesting Exercise Exercise Price  January 1,  Reporting datesof  Reporting  Reporting December 31,
Name Date of Grant period period (Uss) 2022 Period exercise Period Period 2022
Director
Mr. SU Hua June 30, 2017 to 0.8-4 years August 6, 0.0422 5,699,103 0 - 0 0 5,699,103
April 1, 2020 2021
to March 31,
2030
Other grantees
Employees December 22, 2014 to O-dyears  August6, 0.0422-16.66 175200038  (55,332,59) 7259 (37,432,604) (13187) 82,421,649
January 7, 2021 2021
to March 31,
2031
Total 180,899,141 (55,332,598) (37,432,604) (13187) 88,120,752

The Post-IPO Share Option Scheme was approved and adopted by all the then Shareholders of the Company
on January 18, 2021. The Post-IPO Share Option Scheme commenced on the Listing Date and will expire on
the tenth anniversary of the commencement date. The following is a summary of certain principal terms of the
Post-IPO Share Option Scheme.
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The purpose of the Post-IPO Share Option Scheme is to provide selected participants with the opportunity
to acquire proprietary interests in the Company and to encourage selected participants to work towards
enhancing the value of the Company and its Shares for the benefit of the Company and the Shareholders
as a whole. The Post-IPO Share Option Scheme will provide the Company with a flexible means of retaining,
incentivizing, rewarding, remunerating, compensating and/or providing benefits to selected participants.

Any individual, being an employee, director, officer, consultant, advisor, distributor, contractor, customer,
supplier, agent, business partner, joint venture business partner or service provider of any member of the Group
or any affiliate who the Board or its delegate(s) considers, in their sole discretion, to have contributed or will
contribute to the Group is entitled to be offered and granted options. However, no individual who is resident
in a place where the grant, acceptance or exercise of options pursuant to the Post-IPO Share Option Scheme is
not permitted under the laws and regulations where of such place or, in the view of the Board or its delegate(s),
compliance with applicable laws and regulations in such place makes it necessary or expedient to exclude such
individual, is eligible to be offered or granted options.

Unless approved by the Shareholders, the total number of Class B Shares issued and to be issued upon exercise
of the options granted and to be granted under the Post-IPO Share Option Scheme and any other share option
scheme(s) of the Company to each selected participant (including both exercised and outstanding options)
in any 12-month period shall not exceed 1% of the total number of Class B Shares in issue (the “Individual
Limit”). Any further grant of options to a selected participant which would result in the aggregate number
of Class B Shares issued and to be issued upon exercise of all options granted and to be granted to such
selected participant (including exercised, cancelled and outstanding options) in the 12-month period up to and
including the date of such further grant exceeding the Individual Limit shall be subject to separate approval of
the Shareholders (with such selected participant and his associates abstaining from voting).

An offer shall be made to selected participants by a letter in duplicate which specifies the terms on which the
option is to be granted. Such terms may include any minimum period(s) for which an option must be held and/
or any minimum performance target(s) that must be achieved, before the option can be exercised in whole or
in part, and may include at the discretion of the Board or its delegate(s) such other terms either on a case basis
or generally.

An offer shall be deemed to have been accepted and the option to which the offer relates shall be deemed to
have been granted and to have taken effect when the duplicate of the offer letter comprising acceptance of
the offer duly signed by the grantee with the number of Class B Shares in respect of which the offer is accepted
clearly stated therein, together with a remittance in favor of the Company of HK$1.00 by way of consideration
for the grant thereof are received by the Company, provided such are received by the Company within 20
business days from the date on which the offer letter is delivered to the grantee.
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The amount payable for each Class B Share to be subscribed for under an option in the event of the option
being exercised shall be determined by the Board but shall be not less than the greatest of:

(@) the closing price of a Class B Share as stated in the daily quotations sheet issued by the Stock Exchange
on the date of grant;

(b) the average closing price of the Class B Shares as stated in the daily quotations sheets issued by the Stock
Exchange for the five business days immediately preceding the date of grant; and

(¢) the nominal value of a Class B Share on the date of grant.

The Board or its delegate(s) may from time to time while the Post-IPO Share Option Scheme is in force and
subject to all applicable laws, determine such vesting criteria and conditions or periods for the options to be
vested.

An option may, subject to the terms and conditions upon which such option is granted, be exercised in whole
or in part by the grantee at any time or times during the period to be determined and notified by the Board or
its delegates to the grantee, which may commence on a day after the date of grant and in any event shall end
not later than 10 years from the date of grant.

The total number of Class B Shares which may be issued upon exercise of all options to be granted under the
Post-IPO Share Option Scheme and any other schemes is 334,195,773 Class B Shares, being no more than
10% of the Class B Shares in issue on the Listing Date (the “Option Scheme Mandate Limit") (excluding
any Class B Shares which may be issued pursuant to the exercise of the over-allotment option and the options
granted under the Pre-IPO Share Option Scheme and grants under the Post-IPO RSU Scheme). The Option
Scheme Mandate Limit represented approximately 7.71% of the issued share capital of the Company (on a one
share one vote basis) as at the date of this annual report. Options which have lapsed in accordance with the
terms of the rules of the Post-IPO Share Option Scheme (or any other share option schemes of the Company)
shall not be counted for the purpose of calculating the Option Scheme Mandate Limit.

The overall limit on the number of Class B Shares which may be issued upon exercise of all outstanding options
granted and yet to be exercised under the Post-IPO Share Option Scheme and any other share option schemes
of the Company at any time (and to which the provisions of Chapter 17 of the Listing Rules are applicable) must
not exceed 30% of the Class B Shares in issue from time to time (the “Option Scheme Limit"). No options
may be granted under any schemes of our Company (or its subsidiaries) if this will result in the Option Scheme
Limit being exceeded.
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The Option Scheme Mandate Limit may be refreshed at any time by obtaining prior approval of the
Shareholders in general meeting and/or such other requirements prescribed under the Listing Rules from time
to time. However, the refreshed Option Scheme Mandate Limit cannot exceed 10% of the Class B Shares in
issue as at the date of such approval. Options previously granted under the Post-IPO Share Option Scheme and
any other share option schemes of the Company (and to which provisions of Chapter 17 of the Listing Rules
are applicable) (including those outstanding, cancelled or lapsed in accordance with its terms or exercised), shall
not be counted for the purpose of calculating the refreshed Option Scheme Mandate Limit.

The Company may also grant options in excess of the Option Scheme Mandate Limit, provided such grant is to
specifically identified selected participant and is first approved by the Shareholders in general meeting.

The Post-IPO Share Option Scheme shall be valid and effective for the period of ten years commencing on
the Listing Date (after which, no further options shall be offered or granted under the Post-IPO Share Option
Scheme), but in all other respects the provisions of the Post-IPO Share Option Scheme shall remain in full
force and effect to the extent necessary to give effect to the exercise of any options granted prior thereto
or otherwise as may be required in accordance with the provisions of the rules of the Post-IPO Share Option
Scheme. Accordingly, as of December 31, 2022, the remaining life of the Post-IPO Share Option Scheme is
approximately eight years and one month.

As of January 1, 2022, being the beginning of the Reporting Period, the total number of share options available
for grant under the Post-IPO Share Option Scheme is 334,195,773; while as of December 31, 2022, being the
end of the Reporting Period, the total number of share options available for grant under the Post-IPO Share
Option Scheme is 250,052,709. There is no service provider sublimit under the Post-IPO Share Option Scheme.
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The Post-IPO RSU Scheme was approved and adopted by all the then Shareholders of the Company on January
18, 2021. The Post-IPO RSU Scheme commenced on the Listing Date. Subject to any early termination as may
be determined by the Board and the Shareholders pursuant to the Post-IPO RSU Scheme, the Post-IPO RSU
Scheme shall be valid and effective for the period of ten years commencing on the date of adoption.

Save for disclosure requirements under Rules 17.06A, 17.068B, 17.06C, 17.07, 17.07A and 17.09 of the Listing
Rules, the Post-IPO RSU Scheme is not subject to the provisions of Chapter 17 of the Listing Rules as the Post-
IPO RSU Scheme was adopted by the Company before January 1, 2023, the effective date of the amended
Chapter 17. The Company may appoint a trustee (the “Trustee”) to administer the Post-IPO RSU Scheme with
respect to the grant of any Award (as defined below) by the Board or its delegate(s) (including a committee
of the Board, the chief executive officer of the Company or person(s) to which the Board has delegated its
authority) which may vest in the form of Class B Shares (the “Award Shares”) or the actual selling price of
the Award Shares in cash in accordance with the Post-IPO RSU Scheme. The following is a summary of certain
principal terms of the Post-IPO RSU Scheme.

The purposes of the Post-IPO RSU Scheme is to recognize and reward Eligible Persons (as defined below) for
their contribution to the Group, to attract best available personnel, and to provide additional incentives to them
so as to align the interests of the Eligible Persons with those of the Group and to further promote the long-term
success of the Group’s business.

Any individual, being an employee, Director (including executive Directors, non-executive Directors and
independent non-executive Directors), officer, consultant, advisor, distributor, contractor, customer, supplier,
agent, business partner, joint venture business partner or service provider of any member of the Group or any
affiliate (including nominees and/or trustees of any employee benefit trust established for them) (an “Eligible
Person” and, collectively “Eligible Persons”) who the Board or its delegate(s) considers, in its sole discretion,
to have contributed or will contribute to the Group is eligible to receive an Award. However, no individual
who is resident in a place where the grant, acceptance or vesting of an Award pursuant to the Post-IPO RSU
Scheme is not permitted under the laws and regulations of such place or where, in the view of the Board or its
delegate(s), compliance with applicable laws and regulations in such place makes it necessary or expedient to
exclude such individual, shall be entitled to participate in the Post-IPO RSU Scheme.

There is no maximum entitlement of a grantee under the Post-IPO RSU Scheme. The grant of Awards to Eligible
Persons will be made in accordance with the requirements of Listing Rules.
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An award of restricted share units under the Post-IPO RSU Scheme (the “Award(s)”) gives a participant in
the Post-IPO RSU Scheme a conditional right when the Award vests to obtain either the Award Shares or
an equivalent value in cash with reference to the market value of the Award Shares on or about the date
of vesting, as determined by the Board or its delegate(s) in its absolute discretion. An Award may include,
if so specified by the Board or its delegate(s) in its entire discretion, cash and non-cash income, dividends
or distributions and/or the sale proceeds of non-cash and non-scrip distributions in respect of those Shares
from the date that the Award is granted to the date that it vests. For the avoidance of doubt, the Board or
its delegate(s) at its discretion may from time to time determine that any dividends declared and paid by the
Company in relation to the Award Shares be paid to the selected participant even though the Award Shares
have not yet vested.

The Board or its delegate(s) may, from time to time, at their absolute discretion, grant an Award to a selected
participant (in the case of the Board'’s delegate(s), to any selected participant other than a Director or an officer
of the Company) by way of an award letter (“Award Letter”). The Award Letter will specify the grant date, the
number of Award Shares underlying the Award, the vesting criteria and conditions, the vesting date and such
other details as the Board or its delegate(s) may consider necessary. There is no amount payable on application
or acceptance of the Awards or purchase price of the Awards, that are specified under the terms of the Post-
IPO RSU Scheme.

Each grant of an Award to any Director or the chairman of the Company shall be subject to the prior approval
of the independent non-executive Directors of the Company (excluding any independent non-executive
Director who is a proposed recipient of an Award). The Company will comply with the relevant requirements
under Chapter 14A of the Listing Rules for any grant of Class B Shares to connected persons of the Company.

The Board or its delegate(s) may from time to time while the Post-IPO RSU Scheme is in force and subject to all
applicable laws, determine such vesting criteria and conditions or periods for the Award to be vested.

No Award shall be granted pursuant to the Post-IPO RSU Scheme without Shareholders’ approval if as a result
of such grant (assumed accepted), the aggregate number of Class B Shares (being in a board lot or an integral
multiple thereof) (or, where cash is awarded in lieu of Shares, the aggregate number of Class B Shares as are
equivalent to the amount of cash so awarded) underlying all grants made pursuant to the Post-IPO RSU Scheme
(excluding Awards that have lapsed or been cancelled in accordance with the rules of the Post-IPO RSU Scheme)
will exceed in total 205,409,736 Shares (the “Post-IPO RSU Scheme Limit"), representing approximately
4.74% of the issued share capital of the Company (on a one share one vote basis) as at the date of this annual
report, subject to an annual limit of 3% of the total number of issued shares of the Company at the relevant
time. The Post-IPO RSU Scheme Limit may be refreshed from time to time pursuant to the paragraph below.
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The Post-IPO RSU Scheme Limit may be refreshed from time to time subject to prior Shareholders’ approval,
but in any event, the total number of Shares that underlying the RSUs granted following the date of approval
of the refreshed limit (the “New Approval Date"”) under the limit as refreshed from time to time must not
exceed 3% of the number of Shares in issue as at the relevant New Approval Date. Shares underlying the RSUs
granted pursuant to the Post-IPO RSU Scheme (excluding Shares underlying RSUs that have lapsed or been
cancelled in accordance with the Post-IPO RSU Scheme) prior to such New Approval Date will not be counted
for the purpose of determining the maximum aggregate number of Shares that may underlie the RSUs granted
following the New Approval Date under the limit as renewed.

The Post-IPO RSU Scheme shall be valid and effective for the period of ten years commencing on the Listing
Date, after which no Awards will be granted, but the provisions of the Post-IPO RSU Scheme shall in all other
respects remain in full force and effect and the Awards granted during the term of the Post-IPO RSU Scheme
may continue to be valid and exercisable in accordance with the terms of grant. Accordingly, as of December
31, 2022, the remaining life of the Post-IPO RSU Scheme is approximately eight years and one month.

The Company may appoint a Trustee to assist with the administration and vesting of RSUs granted pursuant to
the Post-IPO RSU Scheme. Subject to the approval of the Board or its delegate(s), the Company may (i) allot and
issue Shares to the Trustee to be held by the Trustee and which will be used to satisfy the RSUs upon vesting
and/or (ii) direct and procure the Trustee to receive existing Class B Shares from any Shareholder or purchase
existing Class B Shares (either on-market or off-market) to satisfy the RSUs upon vesting. The Company shall
procure that sufficient funds are provided to the Trustee by whatever means as the Board or its delegate(s) may
determine to enable the Trustee to satisfy its obligations in connection with the administration of the Post-IPO
RSU Scheme.

As of January 1, 2022, being the beginning of the Reporting Period, the total number of RSUs available for
grant under the Post-IPO RSU Scheme is 117,233,904, while as of December 31, 2022, being the end of the
Reporting Period, the total number of RSUs available for grant under the Post-IPO RSU Scheme is 50,748,525.
There is no service provider sublimit under the Post-IPO RSU Scheme.
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EQUITY-LINKED AGREEMENTS

Other than the Pre-IPO ESOP, Post-IPO Share Option Scheme and Post-IPO RSU Scheme, no equity-linked
agreements that will or may result in the Company issuing shares, or that require the Company to enter into
any agreements that will or may result in the Company issuing shares, were entered into by the Company
during the Reporting Period or subsisted as of December 31, 2022.

CONNECTED TRANSACTIONS

Upon Listing, transactions between members of the Group and the Company’s connected persons have
become connected transactions or continuing connected transactions of the Company under Chapter 14A of
the Listing Rules. Details of the non-exempt continuing connected transactions and partially-exempt continuing
connected transactions of the Group for the year ended December 31, 2022 are set out below, which are
entered into with Shenzhen Tencent Computer Systems Company Limited (YT T EH ZF AR A 7))
("Tencent Computer”). Tencent Computer is a subsidiary of Tencent, which is a substantial shareholder of the
Company, and therefore Tencent Computer is a connected person of the Company.

On January 18, 2021, Beijing Dajia (for itself and on behalf of other members of the Group) entered into
a marketing and promotion services framework agreement (the “Marketing and Promotion Services
Framework Agreement”) with Tencent Computer (for itself and on behalf of the Represented Tencent
Group (i.e. the group members of Tencent, excluding China Literature Limited, TME Group and their respective
subsidiaries)).

Pursuant to the Marketing and Promotion Services Framework Agreement, the Represented Tencent Group will
market and promote the Group’s products and services on its platforms, and the Group will provide marketing
and promotion services to the Represented Tencent Group. In return for the marketing and promotion services
provided by the Represented Tencent Group to the Group, the Group will pay service fees in one or more of
the following manners, depending on the type of marketing and promotion services and the platforms of the
Represented Tencent Group through which such services are provided, including Cost-Per-Click, Cost-Per-
Mille, Cost-Per-Time, Cost-Per-Activity, Cost-Per-Sale and Cost-Per-Download. In return for the marketing and
promotion services provided by the Group to the Represented Tencent Group, the Represented Tencent Group
will pay service fees in one or more of the following manners, depending on the type of our marketing and
promotion services and the platforms through which such services are provided, including Cost-Per-Click, Cost-
Per-Mille and Cost-Per-Time.
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On August 25, 2021, Beijing Dajia entered into the supplemental agreement to the Marketing and Promotion
Services Framework Agreement (the “Supplemental Marketing and Promotion Services Agreement”)
with Tencent Computer, pursuant to which the scope of the Represented Tencent Group under the Marketing
and Promotion Services Framework Agreement shall be Tencent and its group members, including China
Literature Limited, TME Group and their respective subsidiaries, and the existing annual caps for the service
fees chargeable by the Group from the Represented Tencent Group under the Marketing and Promotion
Services Framework Agreement shall be revised from approximately RMB740.2 million, RMB962.2 million and
RMB1,250.9 million to approximately RMB1,292.0 million, RMB1,698.0 million and RMB2,210.0 million for the
years ending December 31, 2021, 2022 and 2023, respectively.

The term of the Marketing and Promotion Services Framework Agreement and the Supplemental Marketing
and Promotion Services Agreement both commenced on the Listing Date and will end on December 31, 2023,
subject to renewal upon the mutual agreement of both parties and in compliance with the Listing Rules.
Separate underlying agreements will be entered into which will set out the precise scope of services, service
fees calculation, method of payment and other details of the service arrangement in the manner provided in
the Marketing and Promotion Services Framework Agreement and the Supplemental Marketing and Promotion
Services Agreement. For further details, please refer to the Prospectus and the announcement of the Company
dated August 25, 2021.

The annual cap of service fees to be paid by the Represented Tencent Group to the Group for the year ended
December 31, 2022 is approximately RMB1,698.0 million, while the actual transaction amount for the year
ended December 31, 2022 were approximately RMB247.5 million. The annual cap of service fees to be paid
by the Group to the Represented Tencent Group for the year ended December 31, 2022 is approximately
RMB4,707.1 million, while the actual transaction amount for the year ended December 31, 2022 was
approximately RMB1,405.5 million.

On January 18, 2021, Beijing Dajia (for itself and on behalf of other members of the Group) entered into a
cloud services and technical services framework agreement (the “Cloud Services and Technical Services
Framework Agreement”) with Tencent Computer (for itself and on behalf of the Represented Tencent
Group (i.e. the group members of Tencent, excluding China Literature Limited, TME Group and their respective
subsidiaries)), pursuant to which the Represented Tencent Group will provide cloud services and other cloud-
related technical services to the Group for service fees.

Pursuant to the Cloud Services and Technical Services Framework Agreement, the service fees will be
determined after arm’s length negotiation between the parties based on the fee rates disclosed on the relevant
official platforms or websites of the Represented Tencent Group.

On August 25, 2021, Beijing Dajia entered into the supplemental agreement to the Cloud Services and
Technical Services Framework Agreement (the “Supplemental Cloud Services and Technical Services
Agreement”) with Tencent Computer, pursuant to which the annual caps under the Cloud Services
and Technical Services Framework Agreement shall be revised from approximately RMB1,970.0 million,
RMB2,320.0 million and RMB2,645.0 million to approximately RMB2,600.0 million, RMB2,800.0 million and
RMB2,900.0 million for the years ending December 31, 2021, 2022 and 2023, respectively.
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The term of the Cloud Services and Technical Services Framework Agreement and the Supplemental Cloud
Services and Technical Services Agreement both commenced on the Listing Date and will end on December 31,
2023, subject to renewal upon the mutual agreement of both parties and in compliance with the Listing Rules.
Separate underlying agreements will be entered into which will set out the precise scope of services, service
fees calculation, method of payment and other details of the service arrangement in the manner provided in
the Cloud Services and Technical Services Framework Agreement and the Supplemental Cloud Services and
Technical Services Agreement. For further details, please refer to the Prospectus and the announcement of the
Company dated August 25, 2021.

The annual cap for the year ended December 31, 2022 is approximately RMB2,800.0 million, while the actual
transaction amount for the year ended December 31, 2022 was approximately RMB1,589.5 million.

On January 18, 2021, Beijing Dajia (for itself and on behalf of other members of the Group) entered into a
payment services framework agreement (the “Payment Services Framework Agreement”) with Tencent
Computer (for itself and on behalf of the Represented Tencent Group (i.e. the group members of Tencent,
excluding China Literature Limited, TME Group and their respective subsidiaries)), pursuant to which the
Represented Tencent Group will provide the Group with payment services through its payment channels to
enable the Group's users to conduct online transactions on the Group’s platform through Tencent payment
channel. The Group shall in return pay payment processing costs to Tencent.

Pursuant to the Payment Services Framework Agreement, the payment processing costs will be determined
after arm’s length negotiation between the parties with reference to the market rates. The charge rates and
calculation method shall be agreed between the parties separately.

The term of the Payment Services Framework Agreement commenced on the Listing Date and will end on
December 31, 2023, subject to renewal upon the mutual agreement of both parties and in compliance with
the Listing Rules. Separate underlying agreements will be entered into which will set out the precise scope
of services, service fees calculation, method of payment and other details of the service arrangement in the
manner provided in the Payment Services Framework Agreement. For further details, please refer to the
Prospectus.

The annual cap for the year ended December 31, 2022 is approximately RMB1,890.6 million, while the actual
transaction amount for the year ended December 31, 2022 was approximately RMB1,009.5 million.

On January 18, 2021, Beijing Dajia (for itself and on behalf of other members of the Group) entered into
a game co-operation framework agreement (the “Game Co-operation Framework Agreement”) with
Tencent Computer (for itself and on behalf of the Represented Tencent Group (i.e. the group members of
Tencent, excluding China Literature Limited, TME Group and their respective subsidiaries)). Under the Game
Co-operation Framework Agreement, the Group will display and recommend designated mobile and computer
games developed or distributed by the Represented Tencent Group. The Group’s users interested in such
games appearing on our platform (the “Interested Users”) will be re-directed to downloading pages to
download such games.
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The revenue arising out of the Game Co-operation Framework Agreement shall be split between the Group
and the Represented Tencent Group and shall be determined in accordance with the following formula:

Net proceeds x revenue sharing percentage

Net proceeds refers to the aggregate amount of revenue received by the Represented Tencent Group from
such Interested Users through purchasing virtual items connected with the relevant games after deduction of
the payment platform commissions charged by payment channels. The amount to be shared by the Group
shall be separately determined for each designated game. The exact prescribed revenue sharing percentage
for individual game shall be determined after arm’s length negotiation between the relevant parties. The basis
for determining the revenue sharing percentage includes (a) the revenue sharing percentage in respect of the
game co-operation between the Group and business partners who are independent third parties of the Group;
(b) the revenue sharing percentage in respect of the game co-operation between the Represented Tencent
Group and its business partners; and (c) the general industry practice of revenue sharing in respect of game co-
operation.

The term of the Game Co-operation Framework Agreement commenced on the Listing Date and will end on
December 31, 2023, subject to renewal upon the mutual agreement of both parties and in compliance with
the Listing Rules. The collaboration outlined under the Game Co-operation Framework Agreement and the
revenue sharing arrangement are in line with industry practice. Separate underlying agreements will be entered
into which will set out the precise scope of services, service fees calculation, method of payment and other
details of the service arrangement in the manner provided in the Game Co-operation Framework Agreement.
For further details, please refer to the Prospectus.

The sharing of revenue based on the formula provided under the Game Co-operation Framework Agreement
(i.e. revenue split based on a prescribed ratio) is consistent with historical and the prevailing market practices
in relation to online game co-operation arrangements with the Represented Tencent Group or independent
third parties. We are of the view that it would be unsuitable to adopt monetary annual caps for the Game Co-
operation Framework Agreement. We have applied for, and the Stock Exchange has granted us, a waiver from
strict compliance with the requirements of Rule 14A.53(1) of the Listing Rules to express annual cap for the
Game Co-operation Framework Agreement in terms of monetary value.

For the year ended December 31, 2022, our game co-operation with the Represented Tencent Group under

the Game Co-operation Framework Agreement involved 104 games and the actual transaction amount
thereunder was approximately RMB16.9 million.
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On August 25, 2021, Beijing Dajia (as licensee, and for itself and on behalf of other members of the Group)
entered into the game events copyrights licensing framework agreement (the “Game Events Copyrights
Licensing Framework Agreement”) with Tencent Computer (as licensor) (for itself and on behalf of the
Represented Tencent Group (i.e. the group members of Tencent, excluding China Literature Limited, TME
Group and their respective subsidiaries)), pursuant to which the Represented Tencent Group will grant the
Group a license to use the game events copyrights of the Represented Tencent Group (including the game
events copyrights owned by or legally authorized to the Represented Tencent Group) on the internet live
streaming and short video platforms operated by the Group. The Group will in return pay license fees to the
Represented Tencent Group.

Pursuant to the Game Events Copyrights Licensing Framework Agreement, the license fees payable by the
Group to the Represented Tencent Group will be determined after arm'’s length negotiation between the
parties after taking into account factors including the procurement demands of the Group for game events
copyrights, the number of game events copyrights owned by the Represented Tencent Group, as well as the
market performance and popularity of such game events.

The term of the Game Events Copyrights Licensing Framework Agreement commenced on August 25, 2021
and will end on December 31, 2023, subject to renewal upon the mutual agreement of both parties and in
compliance with the Listing Rules. Separate underlying agreements will be entered into which will set out
the precise scope of services, service fees calculation, method of payment and other details of the service
arrangement in the manner provided in the Game Events Copyrights Licensing Framework Agreement. For
further details, please refer to the announcement of the Company dated August 25, 2021.

The annual cap for the year ended December 31, 2022 is approximately RMB350.0 million, while the actual
transaction amount for the year ended December 31, 2022 was approximately RMB77.3 million.

On May 24, 2022, Beijing Dajia (for itself and on behalf of other members of the Group) entered into the game
cooperation framework agreement (the “2022 Game Cooperation Framework Agreement”) with Tencent
Computer (for itself and on behalf of the Represented Tencent Group (i.e. the group members of Tencent,
excluding China Literature Limited, TME Group and their respective subsidiaries)), pursuant to which the Group
and Represented Tencent Group agreed to conduct various cooperation on games, including game publication,
operation, distribution and promotion as well as eSports.
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Pursuant to the 2022 Game Cooperation Framework Agreement:

(i)  the fees or bonus payable and/or revenue/profit to be shared by the Group to the Represented Tencent
Group or by the Represented Tencent Group to the Group in respect of (i) the publication, operation,
distribution and/or promotion of the games developed, operated and copyrighted by, or legally licensed
to, the Represented Tencent Group or the Group (as the case may be), and (ii) the license of intellectual
property rights by the Represented Tencent Group to the Group for the development of games, shall be
determined after arm'’s length negotiation between the parties with reference to the prevailing market
price in the industry and considering various commercial factors, including the nature, popularity, quality
and commercial potential of the relevant games, as well as the range of ancillary rights to be agreed upon;
and

(i)  the fees payable and/or revenue/profit to be shared by the Group to the Represented Tencent Group or
by the Represented Tencent Group to the Group in respect of the Group's operation of its eSports club(s),
set-up and adjustment of its team(s) as a member of the eSports league of the Represented Tencent
Group and its participation in the eSports events of the Represented Tencent Group shall be determined
in accordance with the operating rules of the eSports league and the eSports events formulated by the
Represented Tencent Group, which is equally applicable to all league members of the same league.

The term of the 2022 Game Cooperation Framework Agreement commenced on May 24, 2022 and will end
on December 31, 2023, subject to renewal upon the mutual agreement of both parties and in compliance with
the Listing Rules. Separate underlying agreements will be entered into which will set out the specific scope
of the license granted and/or services provided, fees calculation, method of payment and other details of the
arrangements in the manner provided in the 2022 Game Cooperation Framework Agreement. For further
details, please refer to the announcement of the Company dated May 24, 2022.

The annual cap of the amounts to be paid by the Represented Tencent Group to the Group for the year ended
December 31, 2022 is approximately RMB385.0 million, while the actual transaction amount for the year
ended December 31, 2022 was approximately RMB11.2 million. The annual cap of the amounts to be paid
by the Group to the Represented Tencent Group for the year ended December 31, 2022 is approximately
RMB150.8 million, while the actual transaction amount for the year ended December 31, 2022 was
approximately RMB11.6 million.

On May 24, 2022, Beijing Dajia (for itself and on behalf of other members of the Group) entered into the
marketing and promotion services framework agreement (the “Other Marketing and Promotion Services
Framework Agreement”) with Tencent Computer (for itself and on behalf of the Represented Tencent
Group (i.e. the group members of Tencent, excluding China Literature Limited, TME Group and their respective
subsidiaries)), pursuant to which the Group and Represented Tencent Group agreed to provide certain new
types of marketing and promotion services to each other.
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Pursuant to the Other Marketing and Promotion Services Framework Agreement, the fees payable and/or
revenue/profit to be shared by the Group to the Represented Tencent Group or by the Represented Tencent
Group to the Group in respect of the provision of marketing and promotion services to each other shall be
determined after arm’s length negotiation between the parties with reference to (i) the effectiveness of the
marketing and promotion services provided by different service providers; (ii) the breadth of user base of
various marketing and promotion platforms; (iii) the cost of resources devoted in the marketing and promotion
activities; and (iv) the prevailing market rates in the industry.

The term of the Other Marketing and Promotion Services Framework Agreement commenced on May 24,
2022 and will end on December 31, 2023, subject to renewal upon the mutual agreement of both parties and
in compliance with the Listing Rules. Separate underlying agreements will be entered into which will set out
the specific scope of services, fees calculation, method of payment and other details of the arrangements in the
manner provided in the Other Marketing and Promotion Services Framework Agreement. For further details,
please refer to the announcement of the Company dated May 24, 2022.

The annual cap of the service fees to be paid by the Represented Tencent Group to the Group for the year
ended December 31, 2022 is approximately RMB105.1 million, while the actual transaction amount for
the year ended December 31, 2022 was approximately RMB34.7 million. The annual cap of the service
fees to be paid by the Group to the Represented Tencent Group for the year ended December 31, 2022 is
approximately RMB40.0 million, while the actual transaction amount for the year ended December 31, 2022
was approximately RMB6.8 million.

The independent non-executive Directors have reviewed the continuing connected transactions outlined above,
and confirmed that such continuing connected transactions had been entered into:

(@) in the ordinary and usual course of business of the Group;
(b) on normal commercial terms or better; and

(c) in accordance with the relevant agreements governing them on terms that were fair and reasonable and
in the interests of the Company and the Shareholders as a whole.

The Auditor has performed the relevant procedures regarding the continuing connected transactions in
accordance with Hong Kong Standard on Assurance Engagements 3000 (Revised) “Assurance Engagements
Other Than Audits or Reviews of Historical Financial Information” and with reference to Practice Note 740
(Revised) “Auditor’s Letter on Continuing Connected Transactions under the Hong Kong Listing Rules” issued
by Hong Kong Institute of Certified Public Accountants. The Auditor has issued an unqualified letter containing
its findings and conclusions in respect of the continuing connected transactions disclosed by the Group in this
annual report in accordance with Rule 14A.56 of the Listing Rules.
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The Auditor has confirmed in a letter to the Board with a copy to the Stock Exchange that, with respect to the
aforesaid continuing connected transactions entered into during the Reporting Period:

(@ nothing has come to the Auditor’s attention that causes the Auditor to believe that the disclosed
continuing connected transactions have not been approved by the Board,;

(b) for transactions involving the provision of goods or services by the Group, nothing has come to the
Auditor’s attention that causes the Auditor to believe that the continuing connected transactions were
not, in all material respects, in accordance with the pricing policies of the Group;

(c) nothing has come to the Auditor’s attention that causes the Auditor to believe that the transactions were
not entered into, in all material respects, in accordance with the relevant agreements governing such
transactions; and

(d) nothing has come to the Auditor's attention that causes the Auditor to believe that such continuing
connected transactions have exceeded the annual caps as set by the Company.

Save as disclosed in this annual report, during the Reporting Period, the Company had no connected
transactions or continuing connected transactions which are required to be disclosed under the Listing Rules.
The Company has complied with the disclosure requirements under Chapter 14A of the Listing Rules with
respect to the connected transactions and continuing connected transactions entered into by the Group during
the Reporting Period.

CONTRACTUAL ARRANGEMENTS

Because foreign investment in certain areas of the industry in which th